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The National Perspectives on the Development of Public Relations: Other Voices series is the first to offer an authentic
world-wide view of the history of public relations. It will feature six books, five of which will cover continental and regional
groups. This book in the series focuses on Western Europe.
FROM THE PUBLISHER: It is very rightly said that if we teach today as we taught yesterday, then we rob our children of
tomorrow. We at Oswaal Books, are extremely upbeat about the recent changes introduced by CBSE in its latest
curriculum for 2020-2021. We have made every possible effort to incorporate all these changes in our QUESTION
BANKS for the coming Academic Year. Updated & Revised Oswaal Question Banks are available for all the important
subjects like ENGLISH, MATHS, SCIENCE, HINDI, SOCIAL SCIENCE (SST), COMPUTER APPLICATIONS &
SANSKRIT Some of the key benefits of studying from Oswaal Question Banks are: • Chapter-wise/ Topic-wise
presentation for systematic and methodical study • Strictly based on the latest CBSE Curriculum issued for Academic
Year 2020-2021, following the latest NCERT Textbook and Exemplar • Previous Years' Question Papers with Marking
Scheme & Toppers' Answers for exam-oriented study • Remembering, Understanding, Application, Analysing &
Evaluation and Creation Based Question based on Bloom's Taxonomy for cognitive skills development • Latest
Typologies of Questions developed by Oswaal Editorial Board included • Mind Maps in each chapter for making learning
simple • 'Most likely Questions' generated by Oswaal Editorial Board with 100+ years of teaching experience •
Suggested videos at the end of each chapter for a Hybrid Learning Experience IMPORTANT FEATURES OF THE
BOOK: Self-Study Mode • Chapter wise/Topic wise Previous Years’ Board Examination Questions to facilitate focused
study • Latest Board solved paper along with Marking Scheme and Handwritten Topper’s Answers for practice Exam
Preparatory Material • Answers of CBSE Marking Scheme up to March 2019 Exam with detailed explanations to score
full marks in exams • Answering Tips & Commonly Made Errors for clearer thinking All-In-One • Revision notes, Mind
Maps & Grammar charts facilitate quick revision of chapters • NCERT & Oswaal 150+ concept videos for digital learning
WHAT THIS BOOK HAS FOR YOU: Latest CBSE Curriculum Strictly based on the latest CBSE curriculum issued for
Academic Year 2020-2021, following the latest NCERT Textbook. Latest Typology of Questions Latest Typologies of
Questions like Multiple Choice Questions,Tabular based Questions, Passage based Questions, Picture based Questions,
Fill in the Blanks, Match the Following, etc. have been exclusively developed by the Oswaal Editorial Board and included
in our Question Banks. Most Likely Questions ‘Most likely questions’ generated by our editorial Board with 100+ years
of teaching experience. About Oswaal Books: We feel extremely happy to announce that Oswaal Books has been
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awarded as ‘The Most Promising Brand 2019’ by The Economic Times. This has been possible only because of your
trust and love for us. Oswaal Books strongly believes in Making Learning Simple. To ensure student-friendly, yet highly
exam-oriented content, we take due care in developing our Panel of Experts. Accomplished teachers with 100+ years of
combined experience, Subject Matter Experts with unmatchable subject knowledge, dynamic educationists, professionals
with a keen interest in education and topper students from the length and breadth of the country, together form the
coveted Oswaal Panel of Experts. It is with their expertise, guidance and a keen eye for details that the content in each
offering meets the need of the students. No wonder, Oswaal Books holds an enviable place in every student’s heart!
The emergence of relationship management as a paradigm for public relations scholarship and practice necessitates an
examination of precisely what public relations achieves -- its definition, function and value, and the benefits it generates.
Promoting the view that public relations provides value to organizations, publics, and societies through relationships,
Public Relations as Relationship Management takes a in-depth look at organization-public relationships and explores the
strategies that can be employed to cultivate and maintain them. Expanding on the work published in the first edition, this
thoroughly up-to-date volume covers such specialized areas of public relations as non-profit organizations, shareholder
relations, lobbying, employee relations, and risk management. It expands the reader’s ability to understand,
conceptualize, theorize, and measure public relations through the presentation of state-of-the-art research and examples
of the use of the relationship paradigm. Developed for scholars, researchers, and advanced students in public relations,
Public Relations as Relationship Management provides a contemporary perspective on the role of relationships in public
relations, and encourages further research and study.
Public Relations, Society and the Generative Power of History examines how histories are used to explore how the past
is constructed from the present, how the present is always historical, and how both past and present can power imagined
futures. Divided into three distinct parts, the book uses historical inquiry as a springboard for engaging with
interdisciplinary, critical and complex issues in the past and present. Part I examines the history of corporate PR, the
centrality of the corporation in PR scholarship and the possibility of resisting corporate hegemony through PR efforts. The
theme of Part II is ‘Historicising gender, ethnicity and diversity in PR work,’ focusing on how gendered and racialised
identities have been constructed and resisted both within the profession and through the result of its work. Part III
engages with ‘Histories of public relations in the political sphere,’ bringing together work on the different ways in which
public relations has evolved in changing political contexts, both formally as a function within political institutions and in the
context of contributions to broader narratives of nationalism and identity. Featuring contributions from leading academics,
this book challenges traditional PR historiography and contests the ‘lessons’ derived from existing literature to address
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the implications of key areas of critically engaged PR theory. This volume is a valuable teaching resource for upper-level
undergraduates and postgraduates studying public relations, strategic communications, political communication and
organisational communication.
Mastering Commercial Applications for Classes IX and X is written in accordance with the latest ICSE syllabus prescribed
by the Council for the Indian School Certificate Examinations, New Delhi. The book is a New Age Text book which adopts
a fresh and novel approach to the study of Commercial Applications.
Do professions really place duty to society above clients' or their own interests? If not, how can they be trusted? While
some public relations (PR) scholars claim that PR serves society and enhances the democratic process, others suggest
that it is little more than propaganda, serving the interests of global corporations. This is not an argument about
definitions, but about ethics - yet this topic is barely explored in texts and theories that seek to explain PR and its function
in society. This book places PR ethics in the wider context of professional ethics and the sociology of professions. By
bringing together literature from fields beyond public relations - sociology, professional and philosophical ethics, and
Jungian psychology - it integrates a new body of ideas into the debate. The unprecedented introduction of Jungian
psychology to public relations scholarship shifts the debate beyond a traditional Western 'Good/Bad' ethical dichotomy
towards a new holistic approach, with dynamic implications for theory and practice. This thought-provoking book will be
essential reading for students, academics and professionals with an interest in public relations, ethics and
professionalism.
Public Relations Campaigns: An Integrated Approach introduces you to the process of creating public relations
campaigns using a hands-on approach that emphasizes the tools you will need when working in the industry. Authors
Regina M. Luttrell and Luke W. Capizzo present real examples and current case studies to help you develop practical
skills for creating more effective PR campaigns. You are given multiple opportunities to practice and build your skills
throughout the book by learning how to incorporate the PESO model—Paid media, Earned media, Social media, and
Owned media. The PESO model helps students understand the importance of creating integrated campaigns that
coordinate PR efforts with both advertising and marketing. Key Features The book offers a timely focus on the PESO
model and its use in integrated campaigns, providing students with an understanding of today’s best practices in PR.
Numerous case studies and exercises throughout the book aid in a deeper understanding of how research, perspective,
and insights can be leveraged in public relations campaigns. Real-world information including sample PR plans with
budgets prepare students for success in their future careers.
Winner of the 2019 Textbook & Academic Authors Association’s The Most Promising New Textbook Award How can
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public relations play a more active role in the betterment of society? Introduction to Strategic Public Relations: Digital,
Global, and Socially Responsible Communication prepares you for success in today’s fast-changing PR environment.
Recognizing that developments in technology, business, and culture require a fresh approach, Janis T. Page and
Lawrence Parnell have written a practical introductory text that aligns these shifts with the body of knowledge from which
the discipline of public relations was built. Because the practice of public relations is rooted in credibility, the authors
believe that you must become ethical and socially responsible communicators more concerned with building trust and
respect with diverse communities than with creating throwaway content. The authors balance this approach with a focus
on communication theory, history, process, and practice and on understanding how these apply to strategic public
relations planning, as well as on learning how to create a believable and persuasive message. Key Features Chapteropening Scenarios capture your attention by discussing current PR challenges—such as the Wells Fargo cross-selling,
VW emissions cover-up, and P&G’s “Like a Girl” campaign—and thus frame the chapter content and encourage active
reading. At the end of the chapter, you explore various aspects of socially responsible communication to “solve” the PR
challenge. Socially Responsible Case Studies in each chapter illustrate the key responsibilities of a modern public
relations professional such as media relations, crisis communications, employee communications, applied
communications research, and corporate and government-specific communications. Each case features problem-solving
questions to encourage critical thinking. Social Responsibility in Action boxes feature short, specific social responsibility
cases—such as Universals’ #NoFoodWasted, Nespresso in South Sudan, and Merck’s collaboration with AIDS
activists—to highlight best practices and effective tactics, showing the link between sound public relations strategy and
meaningful social responsibility programs. Insight boxes spark classroom discussion on particularly important or unique
topics in each chapter. Personality Profile boxes will inspire you with stories from PR veterans and rising stars such as
the U.S. CEO of Burson-Marstellor, the Chief Communication Officer of the United Nations Foundation, and the
Executive VP at HavasPR.
Strategic Public Relations Management features an applied approach to evidence-based, strategic public relations
management. It emphasizes understanding audiences through research and demonstrates success through quantitative
evaluation methods. The volume presents a scientific approach that helps future and current practitioners understand
and communicate the value of public relations to others, using performance metrics to demonstrate return on investment.
New to the third edition: New examples on the effective use of digital communication and online research tools; Updated
guidance on researching using digital tools and social media; New examples that provide a more accessible pathway to
real-world application. In addition to these new features, the book covers: Creating a framework for planning; Up-to-date
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research tools and how to develop a research plan; Gathering useful data for strategic guidance; Real-world examples
that provide readers with realistic cases and situations; Applying theory to professional practice. The book's accessibility
will be welcomed by instructors and students with definitions of terms, a how-to approach, and an accessible style of
writing throughout.
Sophisticated problem solving in strategic communication or public relations (PR) is done through planning, strategic communication
planning. The focus of this book is to meld current trends in social media to strategic communications planning in the field of PR. The
definition of social media used here is channels delivering web-based information created by people to improve communication. This work
used the strategic communication plan based on Wilson and Ogden's (2014) work for basic structure and an operational definition of strategic
communication developed by one of the authors. The steps in a typical strategic communication campaign that will be affected include goals,
measurable objectives, the big idea, key publics, message design, strategies and tactics and evaluation or return on investment. This book
covers the major social media platforms and addresses branding, crisis communications, entertainment and sports, citizen journalism, and
analytics. The contribution to the body of knowledge should be highly significant, affecting the way PR professionals go about devising and
conducting strategic communication campaigns in light of the effect of social media as well as how academics teach the process in their
classrooms.
The industry of public relations is rapidly evolving, requiring practitioners to have greater specialization than ever before. Hand in hand with
the growth of the industry, educational programs have developed to address the growing need for quality preparation for future practitioners.
Public Relations: Competencies and Practice focuses on the required competencies expected and applications of public relations into specific
sectors of practice. Based on competencies identified by organizations such as the Commission on Public Relations Education and the Public
Relations Society of America, Public Relations provides a robust examination of areas such as diversity, leadership, and ethics. The second
part of the text focuses on these unique requirements for undergraduate and graduate students focused on entering sectors such as
entertainment public relations, nonprofit public relations, or investor relations. The book also features online resources for instructors: Sample
course syllabus Discussion questions Suggested midterm and final project Public Relations offers students competency- and practicefocused content from top PR experts and incorporates interviews from professionals in the field to show students how to apply competencies
in specific practice sectors.
Experiencing Public Relations examines the everyday experiences of PR practitioners in order to better understand how public relations is
perceived by those outside and within the field. The book aims to provoke debate around the nature of public relations by looking at how it is
defined at a theoretical level, compared to how it is lived and represented in the real world. Chapters feature work from some of the world’s
leading public relations scholars. They cover a diverse range of subjects, such as representations of PR in fiction and film, terrorist use of
public relations, the impact of social media on this medium and a study of ‘dirty work’ within the PR industry. The book also explores
international PR practices, presenting analysis from contributors based in Australia, Germany, India, Norway, New Zealand, Poland, Russia,
Slovenia, Spain, South Africa, Sweden, Taiwan, UAE, UK, USA and Venezuela. Experiencing Public Relations goes beyond the ‘frontstage’
scholarship of public relations to bring together stories of PR in daily life, revealing how influential theories work out in practice and translate
into different cultural and social contexts. This book will provide researchers, professionals and students with a vital perspective on the inner
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workings of public relations today.
"The text provides students and professionals with an understanding of all aspects of sport public relations, framing its discussion in terms of
a managerial and proactive approach to PR"-Nonprofit organizations are managing to carry out sophisticated public relations programming that cultivates relationships with their key
audiences. Their public relations challenges, however, have routinely been understudied. Budgetary and staffing restraints often limit how
these organizations carry out their fundraising, public awareness and activism efforts, and client outreach. This volume explores a range of
public relations theories and topics important to the management of nonprofit organizations, including crisis management, communicating to
strengthen engagement online and offline, and recruiting and retaining volunteer and donor support.
Evaluating Public RelationsA Guide to Planning, Research and MeasurementKogan Page Publishers
The Public Relations Strategic Toolkit presents guidance to instruct and educate students and professionals of public relations and corporate
communications. Alison Theaker and Heather Yaxley cover every aspect of critical practice, including definitions of public relations, key
theoretical concepts and both original and established methodological approaches. Case studies and interviews are featured to provide realworld context and advice for professional development. The new edition is fully revised with brand new case studies and updated content
which reflect significant developments in theory and contemporary practice. It puts particular emphasis on the use of technology (including
automation) and social media in current public relations planning, corporate communications and stakeholder engagement. The book is
divided into four parts; covering the profession, public relations planning, corporate communication and stakeholder engagement. Features
include: definitions of key terms contemporary case studies interviews with practitioners handy checklists practical activities and assignments.
By combining theory and practice, with an invaluable insight from experts in the field, this guide will introduce readers to all the professional
skills needed for a career in public relations.
Explore a wide range of theoretical frameworks and themes for public relations in this comprehensive and authoritative work Public Relations
Theory: Capabilities and Competencies is a comprehensive overview of the major theoretical perspectives in public relations, considering the
evolution, diversification and merger of approaches that have been spurred by rapid changes in society, cultural boundaries, technology, and
media environments. Authors Jae-Hwa Shin and Robert Heath explain both organizational and social theories of public relations, including
cases and challenges to help students bring theory and research to bear on solving the daily challenges of public relations practice. Rather
than advocate in favor of a particular theoretical view or position, Public Relations Theory: Capabilities and Competencies covers a broad
range of theoretical perspectives and themes in public relations, including: An examination of excellence theory, contingency theory,
rhetorical theory, and critical theory as these perspectives apply to public relations Issues management, crisis management, risk
management and conflict management with respect to public relations Combining theory and practice for conceptualization and strategic
execution of robust public relations programs and campaigns The importance of public relations ethics to serve the public good How to define
“the public” or “relationships” in the field of public relations The book closes with discussion of emerging topics and the recent
transformation of public relations theory to take diversity, technology, and global identity into account and offers insight into future direction.
This book is perfect for upper level undergraduate and graduate students of public relations in journalism and communication. It will also be
useful for public relations practitioners who hope to improve their understanding of the theoretical background and principles of their work and
serve as an excellent reference for doctoral students and researchers in the area.
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The comprehensive guide to applied PR theory in the 21st century Public Relations Theory explores the central principles and theoretical
components of public relations and their practical applications in actual situations. This informative text helps readers to understand the
concepts, approaches, and perspectives of PR theory and learn development methods, implementation strategies, management techniques,
and more. Chapters written by recognized experts on each topic provide readers with knowledge on how, when, and why appropriate theories
are applied. Focusing on how organizations and individuals integrate theory in a public relations framework, each chapter explains one
function, explores its potential challenges and opportunities, provides an example of the function in practice, and offers discussion questions
and additional reading suggestions. Unique in structure, this text arranges chapters by function, rather than theory, allowing readers to see
how multiple theories can be applied to each public relations function and how theories can be used in different professional settings.
Comprehensive treatment of topics including social and emerging media, globalization, public diplomacy, corporate and investor relations,
and others ensures relevant and timely coverage of contemporary PR issues. Demonstrates how public relations theory is applied in realworld practice Illustrates how successfully applied public relations theories lead to positive outcomes Discusses the relevance of public
relations with accessible and engaging language Offers multiple perspectives from leading international public relations scholars Includes
pedagogical tools including chapter discussion questions, practical examples, tables, and suggested reading lists Public Relations Theory:
Application and Understanding is suitable for instructors and graduate and advanced undergraduate students in courses on public relations
theory, as well as practitioners seeking further knowledge on the most current developments in the field.

Paradox in Public Relations: A Contrarian Critique of Theory and Practice is a thought-provoking exploration of public
relations, aiming to promote changes in meaning and perception by creating new meta-realities for public relations. The
term “Public Relations” was embraced by early practitioners primarily because it sounded more professional than the
often-pejorative alternatives. This book argues for a reframing of some of the popular realities associated with modernday public relations and uses psychological and organizational change theory to critique paradoxes in public relations
theory and practice. By examining public relations through the lens of paradox, we can begin to identify the logical
fallacies that have inhibited progress and innovation in public relations practice and theory. The book explores the
paradoxical nature of key concepts, including public interest, relationship management, accountability, stewardship,
loyalty, community, and ethics. It also recommends new conceptualizations for understanding the field. This book will be
of interest to media, communication, public relations, and advertising faculty and graduate students, particularly those
interested in public relations theory and ethics. Scholars from other disciplines can also use this exploration of paradox in
PR as a learning tool for identifying logical fallacies and inconsistencies.
Global Writing for Public Relations: Connecting in English with Stakeholders and Publics Worldwide provides multiple
resources to help students and public relations practitioners learn best practices for writing in English to communicate
and connect with a global marketplace. Author Arhlene Flowers has created a new approach on writing for public
relations by combining intercultural communication, international public relations, and effective public relations writing
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techniques. Global Writing for Public Relations offers the following features: Insight into the evolution of English-language
communication in business and public relations, as well as theoretical and political debates on global English and
globalization; An understanding of both a global thematic and customized local approach in creating public relations
campaigns and written materials; Strategic questions to help writers develop critical thinking skills and understand how to
create meaningful communications materials for specific audiences; Storytelling skills that help writers craft compelling
content; Real-world global examples from diverse industries that illustrate creative solutions; Step-by-step guidance on
writing public relations materials with easy-to-follow templates to reach traditional and online media, consumers, and
businesses; Self-evaluation and creative thinking exercises to improve cultural literacy, grammar, punctuation, and
editing skills for enhanced clarity; and Supplemental online resources for educators and students. English is the go-to
business language across the world, and this book combines the author’s experience training students and seasoned
professionals in crafting public relations materials that resonate with global English-language audiences. It will help public
relations students and practitioners become proficient and sophisticated writers with the ability to connect with diverse
audiences worldwide.
This is the seventh volume of The National Perspectives on the Development of Public Relations: Other Voices series,
which is the first to offer an authentic worldwide view of the history of public relations freed from a corporatist framework..
The series features seven books, six of which cover continental and regional groups including (Book 1) Asia and
Australasia, (Book 2) Eastern Europe and Russia, (Book 3) Middle East and Africa, (Book 4) Latin America and
Caribbean, (Book 5) Western Europe, and this volume, (Book 7) North America. The sixth volume featured five essays
on new and revised historiographic and theoretical approaches. Written by leading public relations historians and
scholars, some histories of national public relations development are offered for the first time while others are
reinterpreted using new archival sources and other historiographical approaches. The National Perspectives on the
Development of Public Relations: Other Voices series makes a major contribution to the wider knowledge of PR’s
history.
Thousands of public relations (PR) students and professionals have relied on this authoritative text to understand the key
role of research in planning and evaluating PR campaigns. Revised and expanded to reflect today's emphasis on
standards-based practice, the third edition has a heightened emphasis on setting baselines, creating benchmarks, and
assessing progress. Stacks presents step-by-step guidelines for using a wide range of qualitative and quantitative
methods to track output, outtakes, and outcomes, and shows how to present research findings clearly to clients. Every
chapter features review questions and a compelling practice problem. PowerPoint slides for use in teaching are provided
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at the companion website. Instructors requesting a desk copy also receive a supplemental Instructor's Manual with a test
bank, suggested readings, and case studies. New to This Edition: *Chapter on standardization, moving beyond the prior
edition's focus on best practices. *Chapter on different types of data sets, with attention to the advantages and
disadvantages of using Big Data. *Addresses the strategic use of key performance indicators. *Covers the latest content
analysis software. Pedagogical Features: *Each chapter opens with a chapter overview and concludes with review
questions. *End-of-chapter practice problems guide readers to implement what they have learned in a PR project.
*Appendix provides a dictionary of public relations measurement and research terms. *Supplemental Instructor's Manual
and PowerPoint slides.
The Public Relations Handbook, Fifth Edition provides an engaging overview and in-depth exploration of a dynamic and
ever evolving industry. The diverse chapters are united by a set of student friendly features throughout, including clear
chapter aims, analytical discussion questions, and key further reading. Featuring wide ranging contributions from key
figures in the PR profession, the new edition presents a new chapter on public relations and activism, alongside
discussion of key critical themes in public relations research and exploratory case studies on public relations practices in
relation to a variety of different institutions, including The Bank of Scotland, Queen Margaret University, Diabetes UK,
Continental Tyres, and Action for Children. Split into four parts exploring key conceptual themes of the context of public
relations, strategic public relations, stakeholder public relations, and shaping the future, the book offers coverage of
essential areas including: public relations, politics and the media media relations in the social media age using new
technology effectively in public relations public relations and engagement in the not-for-profit sector business-to-business
public relations the public relations of globalisation.
From the start, women were central to a century of westward migration in the U.S. Community Building and Early Public
Relations: Pioneer Women’s Role on and after the Oregon Trail offers a path forward in broadening PR's
Caucasian/White male-gendered history in the U.S. Undergirded by humanist, communitarian, critical race theory, social
constructionist perspectives, and a feminist communicology lens, this book analyzes U.S. pioneer women's lived
experiences, drawing parallels with PR's most basic functions – relationship-building, networking, community building,
boundary spanning, and advocacy. Using narrative analysis of diaries and reminiscences of women who travelled 2,000+
miles on the Oregon Trail in the mid-to-late 1800s, Pompper uncovers how these women filled roles of
Caretaker/Advocate, Community Builder of Meeting Houses and Schools, served a Civilizing Function, offered Agency
and Leadership, and provided Emotional Connection for Social Cohesion. Revealed also is an inevitable paradox as
Caucasian/White pioneer women’s interactional qualities made them complicit as colonizers, forever altering indigenous
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peoples’ way of life. This book will be of interest to undergraduate and graduate PR students, PR practitioners, and
researchers of PR history and social identity intersectionalities. It encourages us to expand the definition of PR to include
community building, and to revise linear timeline and evolutionary models to accommodate voices of women and people
of color prior to the twentieth century.
Despite its rapid economic development, Japan lacks a large public relations industry and its role is viewed very
differently from its Western counterparts. PR functions are handled predominantly in-house and a degree in a PR field is
not a hiring requirement for those agencies which do operate. Mainstream PR history focusses entirely on its
organizational aspects, and there are no Japanese PR "gurus" defining the field.
Public Relations Leaders as Sensemakers presents foundational research on the public relations profession, providing a
current and compelling picture of expanding global practice. Utilizing data from one of the largest studies ever conducted
in the field, and representing the perspectives of 4,500 practitioners, private and state-run companies, communication
agencies, government agencies, and nonprofits, this work advances a theory of integrated leadership in public relations
and highlights future research needs and educational implications. This volume is appropriate for graduate and advanced
undergraduate students in international public relations and communication management, as well as scholars in global
public relations, communication management, and business. It is also intended to supplement courses in public relations
theory, strategic communication, business management, and leadership development.
In this book: Brought to you by the UK's leading small business website Startups.co.uk." Need a hand to get your
business up and running? If you're looking for a practical guide to help you start a business, Start Your Own Business
2013,is the book for you. Covering each stage of starting up - from evaluating your business idea to marketing your
product or service - this annually updated handbook includes the latest information on support and legal regulations for
small businesses, plus advice on taking advantage of today's economic conditions. Whether you're looking to start up a
cleaning business, set up as a freelancer, go into property development or start an eBay venture, you'll uncover the
expert advice you need to succeed. Inside you'll find practical pointers and first-hand business insight from successful
start-ups and top entrepreneurs including easyjet's Stelios and Betfair's Andrew Black. Find out how to: Turn an idea into
a viable business Write an effective business plan Raise finance for your start-up Deal with regulations and laws Price
products or services competitively Find and retain customers Market your business on a budget Hire the best employees
. Other books in the Startups.co.uk series: Books on the following subjects are available from the Startups.co.uk series:
Startups: Online Business, Startups: Bright Marketing, Startups: How to Start a Successful Business.
What is public relations? What do public relations professionals do? And what are the theoretical underpinnings that drive the discipline? This
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handbook provides an up-to-date overview of one of the most contested communication professions. The volume is structured to take
readers on a journey to explore both the profession and the discipline of public relations. It introduces key concepts, models, and theories, as
well as new theorizing efforts undertaken in recent years. Bringing together scholars from various parts of the world and from very different
theoretical and disciplinary traditions, this handbook presents readers with a great diversity of perspectives in the field.
While public relations offers numerous assets for organization-stakeholder relationship building and for ethical corporate social responsibility
and sustainability communication, it also faces challenges linked to negative perceptions of the profession which can lead to accusations of
"greenwashing." This innovative book critically explores the growing, complex and sometimes contradictory connections among public
relations, corporate social responsibility and sustainability. This book advocates a postmodern insider-activist role for public relations which
can transform organizations into moral places committed to people, planet, and profit. By amplifying voices of nearly 100 for-profit and
nonprofit professionals, and using hermeneutic phenomenological theme analyses of CSR/Sustainability reports and websites, this book
invokes public relations, postmodern and critical theories to empower public relations professionals to transform organizations into ethical,
authentic and transparent actors in the public sphere. It is essential reading for scholars, educators and enquiring professionals working in
public relations, corporate communication, sustainability and corporate social responsibility.
Inextricably linked to neoliberal market economies, public relations’ influence in our promotional culture is profound. Yet many aspects of the
professional role are under-researched and poorly understood, including the impact on workers who construct displays of feeling to elicit a
desired emotional response, to earn trust and manage clients. The emotionally demanding nature of this aspirational work, and how this is
symptomatic of "always on" culture, is particularly overlooked. Drawing on interviews with practitioners and agency directors, together with
the author’s personal insights from observations in the field, this book fills a significant gap in knowledge by presenting a critical-interpretive
exploration of everyday relational work of account handlers in PR agencies. In underscoring the relationship-driven, highly contingent nature
of this work, the author shows that emotional labour is a defining feature of professionalism, even as public relations is reconfigured in the
digital age. In doing so, the book draws on a wide range of related contemporary social and cultural theories, as well as critical public
relations and feminist public relations literature. Scholars, educators and research students in PR and communications studies will gain rich
insights into the emotion management strategies employed by public relations workers in handling professional relationships with clients,
journalists and their colleagues, thereby uncovering some of the taken-for-granted aspects of this gendered, promotional work.
Global movements and protests from the Arab Spring to the Occupy Movement have been attributed to growing access to social media, while
without it, local causes like #bringbackourgirls and the ice bucket challenge may have otherwise remained unheard and unseen. Regardless
of their nature – advocacy, activism, protest or dissent – and beyond the technological ability of digital and social media to connect support,
these major events have all been the results of excellent communication and public relations. But PR remains seen only as the defender of
corporate and capitalist interests, and therefore resistant to outside voices such as activists, NGOs, union members, protesters and whistleblowers. Drawing on contributions from around the world to examine the concepts and practice of "activist," "protest" and "dissent" public
relations, this book challenges this view. Using a range of international examples, it explores the changing nature of protest and its
relationship with PR and provides a radical analysis of the communication strategies and tactics of social movements and activist groups and
their campaigns. This thought-provoking collection will be of interest to researchers and advanced students of public relations, strategic
communication, political science, politics, journalism, marketing, and advertising, and also to PR professionals in think tanks and NGOs.
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"This book offers a unique opportunity in both the social sciences, humanities, and communication fields to provide concrete concepts and
notions in the areas of inter-religious and inter-cultural dialogue"-The public relations profession positions itself as expert in building trust throughout global markets, particularly after crisis strikes. Successive
crises have tainted financial markets in recent years. Calls to restore trust in finance have been particularly pressing, given trust’s crucial role
as lubricant in global financial engines. Nonetheless, years after the global financial crisis, trust in financial markets remains both tenuous and
controversial. This book explores PR in financial markets, posing a fundamental question about PR professionals as would-be ‘trust
strategists’. If PR promotes its expertise in building and restoring trust, how can it ignore its potential role in losing trust in the first place?
Drawing on examples from state finance, international lending agencies, trade bodies, financial institutions and consumer groups in mature
and emerging financial centres, this book explores the wide-ranging role of PR in financial markets, including: State finance and debt capital
markets Investor relations, M&A and IPOs Corporate communications for financial institutions Product promotion and consumer finance
Financial trade associations and lobbying Consumerism and financial activism. Far reaching and challenging, this innovative book will be
essential reading for researchers, advanced students and professionals in PR, communication and finance.
This groundbreaking study offers new insights into public relations history with a focus on the changing relationship between women and
public relations, the institutionalization of public relations education, and the significance of globalization in Australia in the second half of the
twentieth century. Drawing on archival and interview research, it reveals how the industry’s professionalization led to the development of an
occupational identity along national and gendered lines. It also challenges common misconceptions around the origins of public relations and
women’s early contributions and careers. Adopting a critical approach, Professionalizing public relations avoids corporatist perspectives on
the historical development of public relations by focusing on the processes of professionalization and their significance for gender and
education, and by situating this study in a broader global context. The findings reveal dynamic and contested conceptualizations of public
relations knowledge and expertise, and the significance of historical processes for contemporary understandings of the industry.
Over the centuries, scholars have studied how individuals, institutions and groups have used various rhetorical stances to persuade others to
pay attention to, believe in, and adopt a course of action. The emergence of public relations as an identifiable and discrete occupation in the
early 20th century led scholars to describe this new iteration of persuasion as a unique, more systematized, and technical form of wielding
influence, resulting in an overemphasis on practice, frequently couched within an American historical context. This volume responds to such
approaches by expanding the framework for understanding public relations history, investigating broad, conceptual questions concerning the
ways in which public relations rose as a practice and a field within different cultures and countries at different times in history. With its unique
cultural and contextual emphasis, Pathways to Public Relations shifts the paradigm of public relations history away from traditional
methodologies and assumptions, and provides a new and unique entry point into this complicated arena.
Operating under tight budget constraints and with an ever-increasing range of tools and technologies to choose from, PR professionals have
never been under so much pressure to justify their decisions. Evaluating Public Relations advises PR practitioners at all levels on how to
demonstrate clearly and objectively the impact that their work has to their clients and managers. The authors draw on both their practical and
academic experience to discuss a diverse range of evaluation methods and strategies. This fully updated edition of Evaluating Public
Relations includes coverage and advice on the industry standards on PR measurement. Covering both theory and practice and containing
case studies on Philips, Pepsi, St John Ambulance, Medicare and Westminster City Council, it is an essential handbook for both students and
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experienced practitioners.
Critical theory has a long history, but a relatively recent intersection with public relations. This ground-breaking collection engages with
commonalities and differences in the traditions, whilst encouraging plural perspectives in the contemporary public relations field. Compiled by
a high-profile and widely respected team of academics and bringing together other key scholars from this field and beyond, this unique
international collection marks a major stage in the evolution of critical public relations. It will increasingly influence how critical theory informs
public relations and communication. The collection takes stock of the emergence of critical public relations alongside diverse theoretical
traditions, critiques and actions, methodologies and future implications. This makes it an essential reference for public relations researchers,
educators and students around a world that is becoming more critical in the face of growing inequality and environmental challenges. The
volume is also of interest to scholars in advertising, branding, communication, consumer studies, cultural studies, marketing, media studies,
political communication and sociology.
Intercultural Public Relations: Theories for Managing Relationships and Conflicts with Strategic Publics develops a coherent framework to
unify the theories of public relations and intercultural communication, and, within the framework, examines empirical studies of intercultural
interactions. This book follows an intercultural approach, which considers how individuals and entities with dissimilar cultural identities interact
and negotiate to solve problems and reach mutually satisfying outcomes. This work provides a theory-driven, empirically supported
framework that will inform and guide the research and practices of intercultural public relations. Furthermore, it provides numerous levels of
analysis and incorporates the use and challenges of social media. The book examines theories and issues in three integrated processes:
Identification of publics Relationship management Conflict resolution These areas represent the most critical functions that public relations
contributes to organizational effectiveness: scanning the environment, identifying strategic publics, and building long-term, quality
relationships with these publics to reduce costs, gain support, and empower the publics themselves. In doing so, the book adopts
simultaneously public-centered and organization-centered perspectives. This unique work will serve as an essential reference for students,
practitioners, and scholars in today’s global public relations environment.
In this book, Johnston seeks to put the public interest onto the public relations ‘radar’, arguing the need for its clear articulation into
mainstream public relations discourse. This book examines literature from a range of fields and disciplines to develop a clearer understanding
of the concept, and then considers this within the theory and practice of public relations. The book’s themes include the role of language and
discourse in establishing successful public interest PR and in perpetuating power imbalances; intersections between CSR, governance, law
and the public interest; and how activism and social media have invigorated community control of the public interest. Chapters explore the
role of the public interest, including cross-cultural and multicultural challenges, community and internal consultation, communication choices
and listening to minorities and subaltern publics.
The National Perspectives on the Development of Public Relations: Other Voices series is the first to offer an authentic world-wide view of the
history of public relations. It will feature six books, five of which will cover continental and regional groups. This first book in the series focuses
on Asia and Australasia.
Given the high rate of social media use by the public, organizations are compelled to engage with key audiences through these outlets. Social
media engagement requires organizations to actively participate with public groups, and this highly-interactive exchange raises a new set of
ethical concerns for communicators. In this rapidly changing communications environment, the long-term implications of social media are
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uncertain, and this book provides the much needed research to understand its impact on audiences and organizations. Through an
examination of a broad range of ethics concepts including transparency and online identities, policies, corporate responsibility, and
measurement, this book explores a variety of topics important to public relations such as diversity, non-profit communication, health
communication, financial communication, public affairs, entertainment communication, environmental communication, crisis communication,
and non-profit communication. The chapter authors, expert scholars within their fields of public relations, offer insights drawn from original
research and case study examples of ethical dilemmas raised by social media communication.
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