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"Marketing for Nonprofit Organizations: Insights and Innovations (second edition) is a
comprehensive overview of the marketing process specifically for nonprofit and social impact
organizations. This book covers important topics to non-profit professionals: branding, target
audience selection, strategy, promotional tactics, including social media and evaluation.
Insights are based primarily on academic research that has been published and now translated
into usable information for professionals. Innovations highlights organizations who are doing
things a different way and topics that are relatively new the field. The second edition includes
many updated examples as well as new information on several topics such as social
enterprise, design thinking, collective impact and narratives in nonprofits. Readers will find an
organized, easy to read overview of the important considerations for marketing for new and
established non-profit organizations and foundations"-The Routledge Course in Arabic Business Translation: Arabic-English-Arabic is an essential
coursebook for university students wishing to develop their skills in translating different types of
business texts between English and Arabic. Practical in its approach, the book introduces
translation students to the concept of translation and equivalence in the context of business
texts, business translators, and the linguistic and syntactic features of business texts. It also
highlights translation tools and technology in addition to the translation strategies which can be
adopted to render business texts between English and Arabic. Key features in the book
include: • Six comprehensive chapters covering (after the Introduction) the areas of
economics, management, production, finance, and marketing in the translation industry; •
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Detailed explanation of the lexical and syntactic features of business texts; • Practical English
and Arabic business translation texts featuring a vast business vocabulary bank; • Authentic
business texts extracted from English and Arabic books containing economic, management,
production, finance, and marketing texts; • Great range of English and Arabic translation
exercises to enable students to practice their familiarity with business vocabulary they learned
throughout the book; and • Glossaries following all English and Arabic business texts
containing the translation of main vocabulary items. The practicality of the approach adopted in
this book makes it an essential business translation coursebook for translation students. In
addition, the carefully designed content helps students to easily explore different types of
business texts, familiarize themselves with main words, and do translation exercises.
University instructors working on English and Arabic business translations will find this book
highly useful.
As corporations increasingly recognize the benefits of green marketing, the number of projects
with important local environmental, economic, and quality-of-life benefits shall increase.
Encouraging the holistic nature of green, moreover, inspires other retailers to push the
movement. Green Marketing as a Positive Driver Toward Business Sustainability is a collection
of innovative research on the methods and applications of integrating environmental
considerations into all aspects of marketing. While highlighting topics including green
consumerism, electronic banking, and sustainability, this book is ideally designed for
industrialists, marketers, professionals, engineers, educators, researchers, and scholars
seeking current research on green development in regular movement.
This book represents the first international investigation of military recruitment advertising,
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public relations and propaganda. Comprised of eleven case studies that explore mobilisation
work in Africa, the Americas, Asia and Europe, it covers more than a hundred years of recent
history, with chapters on the First and Second World Wars, the Cold War, and the present day.
The book explores such promotion in countries both large and small, and in times of both war
and peace, with readers gaining an insight into the different strategies and tactics used to
motivate men, women and occasionally even children to serve and fight in many parts of the
world. Readers will also learn about the crucial but little-known role of commercial advertising,
public relations and media professionals in the production and distribution of recruitment
promotion. This book, the first of its kind to be published, will explore that role, and in the
process address two questions that are central to studies of media and conflict: how do
militaries encourage civilians to join up, and are they successful in doing so? It is a multidisciplinary project intended for a diverse academic audience, including postgraduate students
exploring aspects of war, propaganda and public opinion, and researchers working across the
domains of history, communications studies, conflict studies, psychology, and philosophy.
Trump University books are practical, straightforward primers on the basics of doing business
the Trump way—successfully. Written by leading experts and including an inspiring Foreword by
Trump himself, these books present smart business wisdom illustrated by real-life examples
from Trump and other world-renowned experts. Perfect for anyone who wants to get ahead in
business without the cost of an MBA, these street-smart books provide real-world business
advice based on the one thing you can't get in any business school—experience. In Trump
University Marketing 101, Second Edition, you'll learn how to: Master the basics of great
marketing to grow your business Adapt your marketing strategy to difficult economic conditions
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Understand customers, competitors, and markets Discover your target audiences Position your
product or service against the competition Create a great brand from scratch Market residential
and commercial properties effectively Develop powerful marketing plans Increase customer
satisfaction Price your products for maximum profit Use advertising and the Internet to promote
your business Employ guerrilla marketing techniques And much more!
The four-volume set LNCS 8012, 8013, 8014 and 8015 constitutes the proceedings of the
Second International Conference on Design, User Experience, and Usability, DUXU 2013, held
as part of the 15th International Conference on Human-Computer Interaction, HCII 2013, held
in Las Vegas, USA in July 2013, jointly with 12 other thematically similar conferences. The total
of 1666 papers and 303 posters presented at the HCII 2013 conferences was carefully
reviewed and selected from 5210 submissions. These papers address the latest research and
development efforts and highlight the human aspects of design and use of computing systems.
The papers accepted for presentation thoroughly cover the entire field of Human-Computer
Interaction, addressing major advances in knowledge and effective use of computers in a
variety of application areas. The total of 282 contributions included in the DUXU proceedings
were carefully reviewed and selected for inclusion in this four-volume set. The 67 papers
included in this volume are organized in the following topical sections: cross-cultural and
intercultural user experience; designing for the learning and culture experience; designing for
the health and quality of life experience; and games and gamification.
Small and medium-sized enterprises (SMEs) dominate the market in terms of sheer number of
organisations; yet, scholarly resource materials to assist in honing skills and competencies
have not kept pace. This well renowned textbook guides students through the complexities of
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entrepreneurship from the unique perspective of marketing in SME contexts, providing a clear
grounding in the principles, practices, strategies, challenges, and opportunities faced by
businesses today. SMEs now need to step up to the terrain of mobile marketing and consumergenerated marketing and utilise social media marketing tools. Similarly, the activities of various
stakeholders in SME businesses like start-up accelerators, business incubators, and
crowdfunding have now gained more prominence in SME activities. This second edition
advances grounds covered in the earlier edition and has been fully updated to reflect this new,
dynamic business landscape. Updates include: A consideration of social media imperatives on
SME marketing; Discussion of forms of capital formation and deployment for marketing
effectiveness, including crowdfunding; Updated international case studies drawn from diverse
backgrounds; Hands-on practical explorations based on real-life tasks to encourage deeper
understanding. This book is perfect for students studying SMEs, Marketing and Enterprise at
both advanced undergraduate and postgraduate levels, as well as professionals looking to
obtain the required knowledge to operate their businesses in this increasingly complex and
turbulent marketing environment.
The combination of efforts of Profit-Organizations and Non-Profit-Organizations to benefit from
a collaboration has gained increased attention throughout the last couple of years. Events such
as the BP oil leak in the Gulf of Mexico, the Enron scandal or the fraudulent participation of
investment banks in the most recent financial crisis have fueled the discussion of ethical codes
of conduct for corporations, their social responsibility in society and thus their social
commitment. The contribution of business entities in social causes made them consider their
possibilities to not only act socially responsible, but profitable at the same time. This called
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marketers to action, designing a new type of marketing, CRM, that would highlight a company's
willingness to do good, advance the company's reputable image, enhance customer retention
and increase sales.The aim of this study is the presentation of the current state of research on
the impact of fit on the success of CRM. A further objective is the systematic elaboration of
empirical studies to identify interactions on the fit and draw conclusions about possible effects
on the success of CRM campaigns.
Engaging and thorough, MARKETING, 12th Edition shows students how marketing principles
affect their day-to-day lives, as well as their significant influence on business decisions. Core
topics include the social marketing phenomenon, entrepreneurship, C.R.M., global
perspectives, and ethics, as well as in-depth discussions on key tools of the trade, such as
metrics and the marketing plan. Intriguing coverage of newsworthy events clarifies the
readings for students and gets them thinking about their own decisions in the consumer
marketplace. Loaded with helpful learning features like detailed appendices, cases, vignettes,
boxed features, and videos, MARKETING, 12th Edition gives students countless opportunities
to develop and apply critical thinking skills while acquiring the marketing knowledge essential
in the business world. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Integrity is essential to Judeo-Christian business ethics. But today’s business environment is
complex. Those in business, and those preparing to enter the business world, need to grapple
with the question of how integrity and biblical ethics can be applied in the workplace. They
need to go “beyond integrity” in their thinking. Beyond Integrity is neither excessively
theoretical nor simplistic and dogmatic. Rather, it offers a balanced and pragmatic approach to
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a number of concrete ethical issues. Readings from a wide range of sources present
competing perspectives on each issue, and real-life case studies further help the reader
grapple with ethical dilemmas. The authors conclude each chapter with their own distinctly
Christian commentary on the topic covered. This Zondervan ebook of the third edition has
been revised to provide the most up-to-date introduction to the issues Christians face in
today’s constantly changing business culture. Revisions include: • 30 new case studies • 1/3
new readings • 50% substantially revised • sidebars that reflect the issues in the news and
business press • summaries and material for discussion
MKTG 3.0 delivers exactly what today's students need -- and want. How do we know? We
asked. Wanting to build upon the success of MKTG we solicited feedback from thousands of
students and hundreds of faculty about their experience with MKTG to understand how we
might improve upon a winner. The result is MKTG 3.0. New examples, a more open page
design, and even better technology, still delivered at an incredibly low price. A teaching and
learning solution unlike any other!
Created through a "student-tested, faculty-approved" review process with feedback from
students and faculty, MKTG 2010, Student Edition, is an engaging and accessible solution to
accommodate the diverse lifestyles of today?s learners.
This volume of Eurasian Studies in Business and Economics presents selected theoretical and
empirical papers from the 25th Eurasia Business and Economics Society (EBES) Conference,
held in Berlin, Germany, in May 2018. Covering diverse areas of business and management
from different geographic regions, the book focuses on current topics such as consumer
engagement, consumer loyalty, travel blogging, and AirBnB's marketing communication
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strategy, as well as healthcare project evaluation and Industry 4.0. It also includes related
studies that analyze accounting and finance aspects like bank reliability and the bankruptcy
risks of equity crowdfunding start-ups.
Created through a student-tested, faculty-approved review process with direct input from
students and faculty, MKTG7 is an engaging and accessible solution to accommodate the
diverse lifestyles of today's learners at a value-based price. MKTG7 employs up-to-date,
relevant examples from a wide range of independent upstarts and larger companies students
love. MKTG7 makes reaching out to students a breeze. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
Non-profit organizations (NPOs) across the world are facing criticism alongside approbation. In
order for NPOs to effectively support their causes, they require public trust. The editors of this
book have persuaded PR experts from the UK and around the world, from a variety of PR
specialisms operating across different organizational forms, to share their knowledge and
experience. These contributions are scaffolded with authoritative academic and practical
advice, as well as solutions. The book starts with foundations that underpin communications
for causes. These include arguments that support the importance of non-profits in civil society;
lessons in corporate governance; and a new approach to issues management. PR planning
subjects tailored, or specific, to the sector include: strategic global communications planning,
agile digital communications; branding internal communications and the securing of meaningful
outcomes. Corporate partnerships are examined with a new ‘Fit to Partner Test’ and
consideration of the mandated corporate social responsibility (CSR) in India, corporate
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volunteering in Brazil, and CSR in South Africa. Relations between governments and nonprofits are also considered, both generally and with a particular focus on China.
Communicating Causes looks at effective strategy and practice of PR in the modern non-profit.
Including forewords by both John Grounds and Jon Snow, the expert perspectives offered in
this book provide valuable support to current and future communicators.
Get the latest research on new ways to measure innovation in the tourism value chain Until
now, most available research on innovation in tourism product service and development has
focused on concepts, rather than facts. Innovation in Hospitality and Tourism presents
empirical studies that identify the major “push and pull” factors of innovation in hospitality and
tourism, providing vital information on how to measure innovation in the control and
sustainable management of new service development. This unique book examines the internal
and external drivers of innovation in the market place, the difference between innovative firms
and those that merely follow trends, and explanations and examples of innovations in special
areas of the tourism value chain. With hospitality markets saturated and clients selecting
services from all over the world, it’s not enough to have an innovative idea for a new tourism
product—your idea has to have the potential to be successfully marketed. Innovation in
Hospitality and Tourism looks at methods of measuring the market-based applications of new
processes, products, and forms of organization, the economic impact of innovation, innovation
as a bipolar process between market and resources, and forms of cooperation that can
strengthen and reinforce innovation. The book’s contributors analyze the relationship between
welfare services and tourism in Denmark, the innovation potential throughout the tourism value
chain from the supply side focus, innovation as a competitive advantage in Alpine tourism and
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in the small- and medium-sized hotel industry, tourism innovation statistics across products,
providers, markets, and geopolitical regions, and a case study of AltiraSPA, a wellness
concept of the ArabellaSheraton group. Innovation in Hospitality and Tourism examines:
product development measuring innovation consumer-based measurement of innovation
innovation processes in hotel chains innovation performances in hotel chains and independent
hotels mobile business solutions for tourist destinations Internet portals in tourism analyzing
innovation potential leadership and innovation processes welfare services and tourism as a
driving force for innovation SERVQUAL as a tool for developing innovations and much more
Innovation in Hospitality and Tourism is an invaluable resource for academics, professionals,
practitioners, and researchers working in the field of hospitality and tourism.
Advances theory and offers tools for measuring value dimensions and strength. This work
focuses on advancing value theory, research and strategy in business-to-business contexts. It
is suitable for improving thinking, decisions, and actions relating to the creation, marketing, and
purchasing of superior value in products and services.
In the increasingly competitive global market, successful and meaningful intercultural
advertising plays a key role in reaching out to consumers from diverse language and cultural
backgrounds. Therefore, it is crucial for individuals and businesses to be able to navigate the
field of marketing communications to cut through the noise in a consumerist society to
persuade their target audience. The Role of Language and Symbols in Promotional Strategies
and Marketing Schemes provides emerging research exploring the theoretical and practical
aspects of the power of words and symbols used in promotional strategies and marketing
schemes. Featuring coverage on a broad range of topics such as shock advertising, branding,
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and celebrity endorsement, this book is ideally designed for marketers, managers, business
professionals, academicians, researchers, and graduate-level students seeking current
research on the use of language and symbols in marketing tactics.
Sustainable development remains a significant issue in a globalized world requiring new
economic standards and practices for the betterment of the environment as well as the world
economy. However, sustainable economics must manage environmental solutions to issues on
multiple levels and within various disciplines. There is a need for studies that seek to
understand how environmental economics and governance within small and large sectors
affect the capability and wellbeing of the global economy. Advanced Integrated Approaches to
Environmental Economics and Policy: Emerging Research and Opportunities is an essential
publication that focuses on the strategic role of environmental issues within the global
economy. While highlighting topics such as complementary currency, reusable waste, and
urban planning, this book is ideally designed for policymakers, environmental lawyers,
economists, sociologists, politicians, academicians, researchers, and students seeking current
research on increasing an organization’s sustainable performance at both public and private
levels.
Higher Education: Open for Business addresses a problem in higher learning, which is newly
recognized in the academic spotlight: the overcommercialization of higher education. The book
asks that you, the reader, think about the following: Did you go to a Coke or Pepsi school? Do
your children attend a Nike or Adidas school? Is the college in your town a Dell or Gateway
campus? These questions should not be a primary concern for students, parents or faculty in
an environment that has to allow students to freely focus on learning. But in a time of fiscal
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uncertainty, can higher education ignore the benefits of commercial ventures? It may seem
foolish to do so. However, commercialism has gotten too close to certain aspects of academia
such as the campus environment, classroom activities, academic research, and college sports.
This disturbing encroachment of academic ground is addressed in Higher Education: Open for
Business by a diverse host of authors who are closely involved in higher learning.
Foodservice Operations & Management: Concepts and Applications is written for Nutrition and
Dietetics students in undergraduate programs to provide the knowledge and learning activities
required by ACEND's 2017 Standards in the following areas: • Management theories and
business principles required to deliver programs and services. • Continuous quality
management of food and nutrition services. • Food science and food systems, environmental
sustainability, techniques of food preparation and development and modification and
evaluation of recipes, menus, and food products acceptable to diverse populations. (ACEND
Accreditation Standards for Nutrition and Dietetics Didactic Programs, 2017) The textbook can
also be used to meet the competencies in Unit 3 (Food Systems Management) and Unit 5
(Leadership, Business, Management, and Organization) in the Future Education Model for
both bachelor's and graduate degree programs.
International Academic Conference on Teaching, Learning and E-learning International
Academic Conference on Management, Economics and Marketing International Academic
Conference on Transport, Logistics, Tourism and Sport Science
This textbook explores the fundamental principles of marketing applied to tourism and
hospitality businesses, placing special emphasis on SMEs in the international tourism industry.
It includes examples from a wide range of destinations, from emerging markets to high-income
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countries. Taking a comprehensive approach, the book covers the whole spectrum of tourism
and hospitality marketing including destination marketing, marketing research, consumer
behaviour, and digital and social media marketing. Practical in focus, it gives students the
tools, techniques, and underlying theory required to design and implement successful tourism
marketing plans. Chapters contain in-depth case studies, including companies like Marine
Dynamics Shark Tours (South Africa), Reality Tours & Travel (Mumbai, India), and Makeover
Tours (Turkey). Thematic case studies include ‘Halal Tourism in Southeast Asia’, and
‘Marketing and Branding Rwanda’. These illustrate key concepts and theory, with definitions,
key summaries, and discussion questions providing further insights. This textbook is ideal for
undergraduate and postgraduate students looking for a comprehensive text with a practical
orientation.
MKTG 7Cengage Learning

SMALL BUSINESS MANAGEMENT, 18e, provides the practical concepts,
entrepreneurial insights, and comprehensive resources you'll find essential both now
and throughout your management future. This market-leading text places you in the
role of decision-maker, allowing you to immediately apply what you've learned to
current challenges in today's small businesses. The book's thorough emphasis on
building business plans ensures that you can effectively create, manage, and analyze a
plan for your own venture. Unforgettable examples and coverage of the most current
developments in business management today keep this engaging text as current and
practical now as it was when it led the market in its first edition 52 years ago. Important
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Notice: Media content referenced within the product description or the product text may
not be available in the ebook version.
This book focuses on marketing graphics, figures, and visual artifacts discussed in
marketing theory in order to explain and discuss the marketing concepts visually and
open a door to future predictions of the evolution of such marketing concepts.
Marketing concepts are, by nature, abstract and there is a need for approaches that
provide a clear picture of such concepts and concrete and hands-on knowledge tools to
students, scholars, and practitioners. Furthermore, the recent rising importance and
popularity of marketing metrics make visualization of such important marketing
phenomena possible. Visualizing or concretizing of marketing data is more important
than ever as the usage and presentation of such enormous amounts of data requires
visual representation. Thus, the book provides collection of such marketing visualization
examples that can help marketing scholars and students to make sense of marketing
concepts and their data, so that they can develop clearer and winning marketing
strategies.
4LTPress solutions give students the option to choose the format that best suits their
learning preferences. This option is perfect for those students who focus on the
textbook as their main course resource. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook
version.
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Thoroughly revised and updated, MARKETING STRATEGY, 6e continues with one
primary goal: to teach students to think and act like marketers. Packed with cuttingedge coverage, current examples, new cases, and photographs, the sixth edition
delivers a practical, straightforward approach to analyzing, planning, and implementing
marketing strategies--helping students learn to develop a customer-oriented market
strategy and market plan. Students sharpen their analytical and creative critical thinking
skills as they learn the key concepts and tools of marketing strategy. Continuing in the
text's signature student-friendly style, the sixth edition covers essential points without
getting bogged down in industry jargon--all in a succinct 10 chapters. Available with
InfoTrac Student Collections http://gocengage.com/infotrac. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
Fans of specific sports teams, television series, and video games, to name a few, often
create subcultures in which to discuss and celebrate their loyalty and enthusiasm for a
particular object or person. Due to their strong emotional attachments, members of
these fandoms are often quick to voluntarily invest their time, money, and energy into a
related product or brand, thereby creating a group of faithful and passionate consumers
that play a significant role in multiple domains of contemporary culture. The Handbook
of Research on the Impact of Fandom in Society and Consumerism is an essential
reference source that examines the cultural and economic effects of the fandom
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phenomenon through a multidisciplinary lens and shapes an understanding of the
impact of fandom on brand building. Featuring coverage on a wide range of topics such
as religiosity, cosplay, and event marketing, this publication is ideally designed for
marketers, managers, advertisers, brand managers, consumer behavior analysts,
product developers, psychologists, entertainment managers, event coordinators,
political scientists, anthropologists, academicians, researchers, and students seeking
current studies on the global impact of this particularly devoted community.
The new edition of Marketing continues the established tradition of adding value far
beyond the expectations of students and instructors. Extensive research has been done
to ensure this edition provides a comprehensive, up-to-the-minute introduction to the
field of marketing. Key principles are illustrated by hundreds of fresh, new examples,
while the latest concepts and theories are covered in detail with numerous illustrations.
Organized around the marketing mix, this thoroughly revised text provides students with
an exhilarating introduction to the dynamic world of marketing.
With a full explanation on the basic principles of marketing, this guidebook helps
readers answer such questions as What is marketing? What is a marketing forecast?
and What is the best way to conduct market research? Written by professionals for
students and entrepreneurs, this text also features international case studies, numerous
up-to-date examples of the latest developments and trends in marketing, and tried and
tested information that helps students learn.
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Learn Marketing YOUR Way with MKTG! MKTG’s easy-reference, paperback textbook
presents course content through visually-engaging chapters as well as Chapter Review
Cards that consolidate the best review material into a ready-made study tool. With the
textbook or on its own, MKTG MindTap allows you to learn on your terms. Read or
listen to textbooks and study with the aid of instructor notifications, flashcards and
practice quizzes. Track your scores and stay motivated toward your goals. Whether you
have more work to do or are ahead of the curve, you’ll know where you need to focus
your efforts. And the MindTap Green Dot will charge your confidence along the way.
When it’s time to study, everything you’ve flagged or noted can be gathered into a
guide you can organize. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.

Help your students achieve marketing success by delivering the best up-to-theminute coverage of key marketing topics available in this complete, yet brief,
latest edition of ESSENTIALS OF MARKETING by award-winning instructors and
leading authors Lamb/Hair/McDaniel. ESSENTIALS OF MARKETING, 7E uses a
fresh, streamlined design to focus on captivating examples and innovative
applications that ensure students not only understand marketing concepts, but
also know how to effectively apply them to real-world practice. This edition now
visually illustrates key marketing concepts and showcases the customer
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experience with an engaging writing style punctuated by the most recent
marketing statistics and figures. A new appendix and exercises emphasize
building a professional marketing plan with an integrated internet focus to further
prepare students for success. This book's concise 15-chapter format offers
unequaled flexibility to make this course your own with outside projects and
readings, while still providing the comprehensive coverage students need.
Powerful teaching and learning tools form part of the book's hallmark Integrated
Learning System organized around the book's learning objectives. All-new videos
produced specifically for this edition feature fascinating stories of marketing
success, while a myriad of exceptional online and in-book tools answer the needs
of a variety of learning and teaching styles. ESSENTIALS OF MARKETING, 7E's
lively coverage and broad-based appeal is designed to create a learning
experience that leaves your students saying, Now that's marketing! Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
This edited volume deals with Management in South-East Asia. It widely agreed
that this is a region of growing importance economically in today’s globalized
world. This area contains a diverse range of dynamic economies, ranging from
the ‘highly developed’ through to the ‘newly emerging’, each competing in a
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different manner and with different characteristics. This book specifically focuses
on current and future developments in areas such as Business Culture,
Enterprises and Human Resources. It covers a range of topics, industries, size of
firms and countries (Malaysia, Singapore, Thailand, Vietnam, three of which are
capitalist economies, with the latter a transitional communist one). These
locations also comprehend a variety of business cultures, with a variety of
religious values, ranging from Buddhist to Islamic, and ethnic identities. The
approach taken is inter-disciplinary and most of the contributions are by locallybased authors who are very well qualified to write about their chosen countrysetting. The experts contributing include those specialized in banking, business
management, economics, finance, sociology, psychology and so on, all based in
business schools and universities, encompassing a good number of national
origins. This book was previously published as a special issue of the Asian
Pacific Business Review.
As the planet’s natural resources continue to be depleted, society’s
environmental awareness has grown. Businesses especially are being coerced
into incorporating more sustainable approaches to carrying out their activities.
Organizations that develop sustainable business strategies that deliver enhanced
value by radically reducing material inputs and engaging consumers on circular
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economy will be well-positioned for success. Mapping, Managing, and Crafting
Sustainable Business Strategies for the Circular Economy is an essential
reference source that discusses implementing sustainable business strategies as
well as economic policies for the modern business era. Featuring research on
topics such as global business, urban innovation, and cost management, this
book is ideally designed for managers, operators, manufacturers, academics,
practitioners, policymakers, researchers, business professionals, and students
seeking coverage on utilizing natural resources in the most sustainable way.
Due to the global health crisis, economies had to adapt to combat pandemic
situations. In the present pandemic crisis, new legislation, methods, labor
approaches, values, and social behaviors have emerged with a huge impact in all
organizations. However, countries have applied different solutions, procedures,
and rules to deal with crises. Therefore, the impact has been different per
country. Organizations need to understand their customers and businesses not
only to increase operational efficiency but also to increase stakeholder’s
satisfaction and their competitiveness in a sustainable way. Customers are
becoming more exigent and markets more complex, calling for the need for
higher differentiation. This was enhanced in this pandemic situation, and to
survive, organizations needed to change and adapt to the new normal. The
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Handbook of Research on Reinventing Economies and Organizations Following
a Global Health Crisis deals with management and economic issues, particularly
with the reinvention of businesses and economies due to the pandemic situation
and the relevance of entrepreneurship, innovation, and intensive knowledge used
to deal with these changes. This book emphasizes the challenges, difficulties,
and opportunities for the success of businesses and economies in periods of
crisis and provides information for dealing with entrepreneurship and innovation,
networks, and complementarities to recover businesses. The chapters also point
out possible opportunities, challenges, and risks in the process of recovery
highlighting innovation, internationalization, technology, and intensive knowledge
in promoting economies and companies’ competitiveness. This book is ideal for
entrepreneurs, managers, economists, directors, shareholders, researchers,
academicians, and students interested in how businesses reinvent and recover
following a global health crisis.
"Dynamic Modelling for Supply Chain Management" discusses how to streamline
complex supply chain management by making the most of the growing number of
tools available. The reader is introduced to the basic foundations from which to
develop intelligent management strategies, as the book characterises the
process and framework of modern supply chain management. The author
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reviews supply chain management concepts and singles out important factors in
the management of modern complex production systems. Particular attention is
paid to modern simulation modelling tools that can be used to support supply
chain planning and control. The book explores the operational and financial
impacts of various potential problems, offering a compilation of practical models
to help identify solutions. A useful reference on supply chain management,
"Dynamic Modelling for Supply Chain Management" will benefit engineers and
professionals working in a variety of areas, from supply chain management to
product engineering.
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