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Your inner Chimp can be your best friend or your worst enemy...this is the Chimp
Paradox Do you sabotage your own happiness and success? Are you struggling
to make sense of yourself? Do your emotions sometimes dictate your life? Dr.
Steve Peters explains that we all have a being within our minds that can wreak
havoc on every aspect of our lives—be it business or personal. He calls this being
"the chimp," and it can work either for you or against you. The challenge comes
when we try to tame the chimp, and persuade it to do our bidding. The Chimp
Paradox contains an incredibly powerful mind management model that can help
you be happier and healthier, increase your confidence, and become a more
successful person. This book will help you to: —Recognize how your mind is
working —Understand and manage your emotions and thoughts —Manage
yourself and become the person you would like to be Dr. Peters explains the
struggle that takes place within your mind and then shows you how to apply this
understanding. Once you're armed with this new knowledge, you will be able to
utilize your chimp for good, rather than letting your chimp run rampant with its
own agenda.
Best-seller world-wide, the eighth edition of this classic text highlights the most
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recent trends and developments in global marketing. It emphasizes the
importance of teamwork between marketing and all the other functions of the
business; introduces new perspectives in successful strategic market planning;
and presents additional company examples of creative, market- focused, and
customer-driven action. Kotler underscores the importance of computers,
telecommunications, and other new technologies in improving marketing
planning, and performance.
This world-wide best-selling book highlights the most recent trends and
developments in global marketing--with an emphasis on the importance of
teamwork between marketing and all the other functions of the business. It
introduces new perspectives in successful strategic market planning, and
presents additional company examples of creative, market-focused, and
customer-driven action. Coverage includes a focus on marketing in the 21st
Century that introduces the new ideas, tools and practices companies will need
to successfully operate in the New Millenium. Chapter topics discuss building
customer satisfaction, market-oriented strategic planning, analyzing consumer
markets and buyer behavior, dealing with the competition, designing pricing
strategies and programs, and managing the sales force. For marketing managers
who want to increase their understanding of the major issues of strategic, tactical,
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and administrative marketing--along with the opportunities and needs of the
marketplace in the years ahead.
According to Kotler distills the essence of marketing guru Philip Kotler's wisdom
and years of experience into question and answer format. Based on the
thousands of questions Kotler has been asked over the years by clients,
students, business audiences, and journalists, the book reveals the revolutionary
thinking of one of the profession's most revered experts.
Many marketers fear that the field's time-worn principles are losing touch with
today's realities. "Does Marketing Need Reform?" collects the insights of a select
group of leading marketing thinkers and practitioners who are committed to
restoring marketing's timeless values. The book sets the agenda for a new
generation of marketing principles. As the editors note in their introduction;
"Marketing is a powerful force backed up by huge resources. It must be entrusted
only to those with the wisdom to use it well." The contributors seek to understand
and explain how and why marketing has veered significantly off course in order to
steer it back in the right direction. The concepts and perspectives presented in
this book will inspire a renewed commitment to the highest ideals of marketing serving customers individually and society as a whole by synergistically aligning
company, customer, and social interests.
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This is the 13th edition of 'Marketing Management' which preserves the strengths
of previous editions while introducing new material and structure to further
enhance learning.
Rediscover the fundamentals of marketing from the best in the business In
Marketing 5.0, the celebrated promoter of the “Four P’s of Marketing,” Philip
Kotler, explains how marketers can use technology to address customers’ needs
and make a difference in the world. In a new age when marketers are struggling
with the digital transformation of business and the changing behavior of
customers, this book provides marketers with a way to integrate technological
and business model evolution with the dramatic shifts in consumer behavior that
have happened in the last decade. Following the pattern presented in his
bestselling Marketing X.0 series, Philip Kotler covers the crucial topics necessary
to understand modern marketing, including: · Artificial Intelligence for marketing
automation · Agile marketing · “Segments of one” marketing · Contextual
technology · Facial recognition and voice tech for marketing · The future of
Customer Experience (CX) · Transmedia storytelling · The “Whatever-WheneverWherever” service delivery · “Everything-As-A-Service” business model ·
Internet of Things and blockchain for marketing · Virtual and augmented reality
marketing · Corporate activism Perfect for traditional and digital marketers, as
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well as students and teachers of marketing and business, Marketing 5.0
reinvigorates the field of marketing with actionable recommendations and unique
insights.
In today's world of interconnected and "always-on" information, companies that
succeed are those that compete by leveraging the advantage of strategic control
points. A strategic control point is a part of a market where, if controlled by one
party, it can be used to leverage power elsewhere. This can occur throughout the
supply chain, in a related business, or even in an unrelated market. The Carrot
and the Stick focuses on how points of strategic control can be leveraged in
today's market environment. Using detailed examples and case studies - ranging
from historic cases like Vanderbilt's railroad in New York to current cases like
Amazon's control of the value chain - the book explains how finding and
leveraging points of strategic control is the key to success in today's convergent,
fast-paced markets. The emphasis throughout the book is on the tactical: how to
spot and own potential points of strategic control, how to extend them to multiple
markets, what tools and processes can be implemented in order to utilize the
principle in practice, and how to "pry loose" existing points of strategic control
owned by others.
A thorough update to a best-selling text emphasizing how marketing solves a
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wide range of health care problems There has been an unmet need for a health
care marketing text that focuses on solving real-world health care problems. The
all new second edition of Strategic Marketing for Health Care Organizations
meets this need by using an innovative approach supported by the authors' deep
academic, health management, and medical experience. Kotler, Stevens, and
Shalowitz begin by establishing a foundation of marketing management
principles. A stepwise approach is used to guide readers through the application
of these marketing concepts to a physician marketing plan. The value of using
environmental analysis to detect health care market opportunities and threats
then follows. Readers are shown how secondary and primary marketing research
is used to analyze environmental forces affecting a wide range of health care
market participants. The heart of the book demonstrates how health
management problems are solved using marketing tools and the latest available
market data and information. Since the health care market is broad,
heterogenous, and interconnected, it is important to have a comprehensive
perspective. Individual chapters cover marketing for consumers, physicians,
hospitals, health tech companies, biopharma companies, and social cause
marketing – with strategies in this last chapter very relevant to the Covid-19
pandemic. Each chapter gives readers the opportunity to improve marketing
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problem-solving skills through discussion questions, case studies, and exercises.
How to compete in the right space for greater profitability and growth The
Internet, mobile technology, the ubiquity of information and the availability of big
data have dramatically increased the speed and impact of success and failure.
Companies today know that they must be competitive, but precisely where, and
more importantly how, to compete is not always easy to identify—until now.
Compete Smarter, Not Harder explains how to prioritize market opportunities so
that a company's strengths in one area can be leveraged across multiple
markets. Using cutting-edge academic research and extensive industry practice,
author William Putsis outlines the strategic decisions needed to determine which
space provides the best margins, overall profitability, and growth potential.
Details a step-by-step process for strategic prioritization, from strategic market
selection to the tactics of execution, providing competitive advantage across
markets Written by Doctor William Putsis, a professor of marketing, economics,
and business strategy at the University of North Carolina at Chapel Hill, who has
consulted and led executive development efforts with leading companies
throughout the world Prioritize with conviction. Make absolutely sure that all of
your hard work goes toward the right space.
An introduction to marketing concepts, strategies and practices with a balance of
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depth of coverage and ease of learning. Principles of Marketing keeps pace with
a rapidly changing field, focussing on the ways brands create and capture
consumer value. Practical content and linkage are at the heart of this edition.
Real local and international examples bring ideas to life and new feature 'linking
the concepts' helps students test and consolidate understanding as they go. The
latest edition enhances understanding with a unique learning design including
revised, integrative concept maps at the start of each chapter, end-of-chapter
features summarising ideas and themes, a mix of mini and major case studies to
illuminate concepts, and critical thinking exercises for applying skills.
The most renowned figure in the world of marketing offers the new rules to the
game for marketing professionals and business leaders alike In Marketing
Insights from A to Z, Philip Kotler, one of the undisputed fathers of modern
marketing, redefines marketing's fundamental concepts from A to Z, highlighting
how business has changed and how marketing must change with it. He predicts
that over the next decade marketing techniques will require a complete overhaul.
Furthermore, the future of marketing is in company-wide marketing initiatives, not
in a reliance on a single marketing department. This concise, stimulating book
relays fundamental ideas fast for busy executives and marketing professionals.
Marketing Insights from A to Z presents the enlightened and well-informed
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musings of a true master of the art of marketing based on his distinguished fortyyear career in the business. Other topics include branding, experiential
advertising, customer relationship management, leadership, marketing ethics,
positioning, recession marketing, technology, overall strategy, and much more.
Philip Kotler (Chicago, IL) is the father of modern marketing and the S. C.
Johnson and Son Distinguished Professor of International Marketing at
Northwestern University's Kellogg Graduate School of Management, one of the
definitive marketing programs in the world. Kotler is the author of twenty books
and a consultant to nonprofit organizations and leading corporations such as
IBM, General Electric, Bank of America, and AT&T.
For graduate and undergraduate courses in marketing management. A Succinct
Guide to 21st Century Marketing Management Framework for Marketing
Management is a concise, streamlined version of Kotler and Keller's fifteenth
edition of Marketing Management , a comprehensive look at marketing strategy.
The book's efficient coverage of current marketing management practices makes
for a short yet thorough text that provides the perfect supplement for incorporated
simulations, projects, and cases. The Sixth Edition approaches the topic of
marketing from a current standpoint, focusing its information and strategy on the
realities of 21st century marketing. Individuals, groups, and companies alike can
Page 9/23

Acces PDF Marketing Management By Philip Kotler 14th Edition
modernize their marketing strategies to comply with 21st century standards by
engaging in this succinct yet comprehensive text.
ALERT: Before you purchase, check with your instructor or review your course
syllabus to ensure that you select the correct ISBN. Several versions of
Pearson's MyLab & Mastering products exist for each title, including customized
versions for individual schools, and registrations are not transferable. In addition,
you may need a CourseID, provided by your instructor, to register for and use
Pearson's MyLab & Mastering products. Packages Access codes for Pearson's
MyLab & Mastering products may not be included when purchasing or renting
from companies other than Pearson; check with the seller before completing your
purchase. Used or rental books If you rent or purchase a used book with an
access code, the access code may have been redeemed previously and you may
have to purchase a new access code. Access codes Access codes that are
purchased from sellers other than Pearson carry a higher risk of being either the
wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- Stay on the cutting-edge with the gold standard text that reflects the
latest in marketing theory and practice. Marketing Management is the gold
standard marketing text because its content and organization consistently reflect
the latest changes in today's marketing theory and practice. Remaining true to its
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gold-standard status, the fourteenth edition includes an overhaul of new material
and updated information, and now is available with mymarketinglab-Pearson's
online tutorial and assessment platform. 0133764044 / 9780133764048
Marketing Management Plus 2014 MyMarketingLab with Pearson eText -Access Card Package Package consists of: 0132102927 / 9780132102926
Marketing Management 0133766721 / 9780133766721 2014 MyMarketingLab
with Pearson eText -- Access Card -- for Marketing Management
Marketing ManagementPearson College Division
Marketing has changed forever—this is what comes next Marketing 4.0: Moving
from Traditional to Digital is the much-needed handbook for next-generation
marketing. Written by the world's leading marketing authorities, this book helps
you navigate the increasingly connected world and changing consumer
landscape to reach more customers, more effectively. Today's customers have
less time and attention to devote to your brand—and they are surrounded by
alternatives every step of the way. You need to stand up, get their attention, and
deliver the message they want to hear. This book examines the marketplace's
shifting power dynamics, the paradoxes wrought by connectivity, and the
increasing sub-culture splintering that will shape tomorrow's consumer; this
foundation shows why Marketing 4.0 is becoming imperative for productivity, and
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this book shows you how to apply it to your brand today. Marketing 4.0 takes
advantage of the shifting consumer mood to reach more customers and engage
them more fully than ever before. Exploit the changes that are tripping up
traditional approaches, and make them an integral part of your methodology. This
book gives you the world-class insight you need to make it happen. Discover the
new rules of marketing Stand out and create WOW moments Build a loyal and
vocal customer base Learn who will shape the future of customer choice Every
few years brings a "new" marketing movement, but experienced marketers know
that this time its different; it's not just the rules that have changed, it's the
customers themselves. Marketing 4.0 provides a solid framework based on a realworld vision of the consumer as they are today, and as they will be tomorrow.
Marketing 4.0 gives you the edge you need to reach them more effectively than
ever before.
NOTE: You are purchasing a standalone product; MyMarketingLab does not
come packaged with this content. If you would like to purchase both the physical
text and MyMarketingLab search for ISBN-10: 0134058496/ISBN-13:
9780134058498 . That package includes ISBN-10: 0133856461/ISBN-13:
9780133856460 and ISBN-10: 0133876802/ISBN-13: 9780133876802." ""For
undergraduate and graduate courses in marketing management. " The gold
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standard for today's marketing management student. Stay on the cutting-edge
with the gold standard text that reflects the latest in marketing theory and
practice. The world of marketing is changing everyday-and in order for students
to have a competitive edge, they need a textbook that reflects the best of today's
marketing theory and practices."Marketing Management" is the gold standard
marketing text because its content and organization consistently reflect the latest
changes in today's marketing theory and practice. The Fifteenth edition is fully
integrated with MyMarketingLab and is updated where appropriate to provide the
most comprehensive, current, and engaging marketing management text as
possible. Also available with MyMarketingLab(TM)MyMarketingLab is an online
homework, tutorial, and assessment program designed to work with this text to
engage students and improve results. Within its structured environment, students
practice what they learn, test their understanding, and pursue a personalized
study plan that helps them better absorb course material and understand difficult
concepts.
A Down-to-Earth Approach James Henslin shares the excitement of sociology in
Essentials of Sociology: A Down-to-Earth Approach, 11/e. With his acclaimed
"down-to-earth" approach and personal writing style, the author highlights the
sociology of everyday life and its relevance to students' lives. With wit, personal
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reflection, and illuminating examples, Henslin stimulates students' sociological
imagination so they can better perceive how the pieces of society fit together. In
addition to this trademark down-to-earth approach, other distinctive features
include: comparative perspectives, the globalization of capitalism, and visual
presentations of sociology. MySocLab is an integral part of the Henslin learning
program. Engaging activities and assessments provide a teaching a learning
system that helps students see the world through a sociological lens. With
MySocLab, students can develop critical thinking skills through writing, explore
real-world data through the new Social Explorer, and watch the latest entries in
the Core Concept Video Series. Revel from Pearson is a new learning
experience designed for the way today's students read, think, and learn. Revel
redesigns familiar and respected course content and enriches it for today's
students with new dynamic, rich-media interactives and assessments. The result
is improved student engagement and improved learning. Revel for Henslin will be
available for Fall 2014 classes. This program will provide a better teaching and
learning experience-for you and your students. It: Personalizes Learning with
MySocLab: MySocLab is an online homework, tutorial, and assessment program.
It helps students prepare for class and instructor gauge individual and class
performance. Explores a A Down-to-Earth Approach: This title highlights the
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sociology of everyday life and its relevance to students' lives. Improves Critical
Thinking: Features throughout help build critical thinking skills. Understands
Social Change: An important theme of the text, social change over time,
examines what society was previously like, how it has changed, and what the
implications are for the present and future. ALERT: Before you purchase, check
with your instructor or review your course syllabus to ensure that you select the
correct ISBN. Several versions of Pearson's MyLab & Mastering products exist
for each title, including customized versions for individual schools, and
registrations are not transferable. In addition, you may need a CourseID,
provided by your instructor, to register for and use Pearson's MyLab & Mastering
products. Packages Access codes for Pearson's MyLab & Mastering products
may not be included when purchasing or renting from companies other than
Pearson; check with the seller before completing your purchase. Used or rental
books If you rent or purchase a used book with an access code, the access code
may have been redeemed previously and you may have to purchase a new
access code. Access codes Access codes that are purchased from sellers other
than Pearson carry a higher risk of being either the wrong ISBN or a previously
redeemed code. Check with the seller prior to purchase.
"Covers the core concepts and theories of production and operations
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management in the global as well as Indian context. Includes boxes, solved
numerical examples, real-world examples and case studies, practice problems,
and videos. Focuses on strategic decision making, design, planning, and
operational control"--Provided by publisher.
Revised edition of Marketing management, 2012.
Marketing guru Philip Kotler and global marketing strategist Milton Kotler show
you how to survive rough economic waters With the developed world facing slow
economic growth, successfully competing for a limited customer base means
using creative and strategic marketing strategies. Market Your Way to Growth
presents eight effective ways to grow in even the slowest economy. They include
how to increase your market share, develop enthusiastic customers, build your
brand, innovate, expand internationally, acquire other businesses, build a great
reputation for social responsibility, and more. By engaging any of these pathways
to growth, you can achieve growth rates that your competitors will envy. Proven
business and marketing advice from leading names in the industry Written by
Philip Kotler, the major exponent of planning through segmentation, targeting,
and position followed by "the 4 Ps of marketing" and author of the books
Marketing 3.0, Ten Deadly Marketing Sins, and Corporate Social Responsibility,
among others Milton Kotler is Chairman and CEO of Kotler Marketing Group,
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headquartered in Washington, DC, author of A Clear-sighted View of Chinese
Marketing, and a frequent contributor to the China business press
Since 1969, Philip Kotler's marketing text books have been read as the marketing
gospel, as he has provided incisive and valuable advice on how to create, win
and dominate markets. In KOTLER ON MARKETING, he has combined the
expertise of his bestselling textbooks and world renowned seminars into this
practical all-in-one book, covering everything there is to know about marketing. In
a clear, straightforward style, Kotler covers every area of marketing from
assessing what customers want and need in order to build brand equity, to
creating loyal long-term customers. For business executives everywhere,
KOTLER ON MARKETING will become the outstanding work in the field. The
secret of Kotler's success is in the readability, clarity, logic and precision of his
prose, which derives from his vigorous scientific training in economics,
mathematics and the behavioural sciences. Each point and chapter is plotted
sequentially to build, block by block, on the strategic foundation and tactical
superstructure of the book.
Marketing Management è il manuale di marketing di gran lunga più longevo e
noto del mondo. Libro di testo ideale per programmi MBA, Master of Science e
corsi delle Lauree Magistrali, è divenuto negli anni un volume “must have” nella
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biblioteca di ogni manager, consulente o professional che a qualunque titolo
opera nella gestione di imprese e organizzazioni, pubbliche e private. Ed è anche
divenuto un riferimento per tutti coloro che intraprendono i percorsi di studio
accademici più avanzati (i.e. programmi PhD, Master of Philosophy e dottorati di
ricerca), e che ritengono fondamentale acquisire il corpus di conoscenze,
teoriche e pratiche, che darà senso e valore ai loro notevoli sforzi di studio e
ricerca. In questa nuova edizione, il testo originale è stato integrato con numerosi
esempi riferiti al contesto italiano ed europeo e con approfondimenti teorici che
descrivono le peculiarità del mercato nazionale.
Understand the next level of marketing The new model for marketing-Marketing
3.0-treats customers not as mere consumers but as the complex, multidimensional human beings that they are. Customers, in turn, are choosing
companies and products that satisfy deeper needs for participation, creativity,
community, and idealism. In Marketing 3.0, world-leading marketing guru Philip
Kotler explains why the future of marketing lies in creating products, services,
and company cultures that inspire, include, and reflect the values of target
customers. Explains the future of marketing, along with why most marketers are
stuck in the past Examines companies that are ahead of the curve, such as S. C.
Johnson Kotler is one of the most highly recognized marketing gurus, famous for
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his "4 P's of Marketing" In an age of highly aware customers, companies must
demonstrate their relevance to customers at the level of basic values. Marketing
3.0 is the unmatched guide to getting out front of this new tide sweeping through
the nature of marketing.
This is one of the first books to probe deeply into the art and science of branding
industrial products. The book comes at a time when more industrial companies
need to start using branding in a sophisticated way. It provides the concepts, the
theory, and dozens of cases illustrating the successful branding of industrial
goods. It offers strategies for a successful development of branding concepts for
business markets and explains the benefits and the value a business, product or
service provides to industrial customers. As industrial companies are turning to
branding this book provides the best practices and hands-on advice for B2B
brand management.
This custom edition is published for Macquarie University.
Today's headlines report cities going bankrupt, states running large deficits, and
nations stuck in high debt and stagnation. Philip Kotler, Donald Haider, and Irving
Rein argue that thousands of "places" -- cities, states, and nations -- are in crisis,
and can no longer rely on national industrial policies, such as federal matching
funds, as a promise of jobs and protection. When trouble strikes, places resort to
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various palliatives such as chasing grants from state or federal sources, bidding
for smokestack industries, or building convention centers and exotic attractions.
The authors show instead that places must, like any market-driven business,
become attractive "products" by improving their industrial base and
communicating their special qualities more effectively to their target markets.
From studies of cities and nations throughout the world, Kotler, Haider, and Rein
offer a systematic analysis of why so many places have fallen on hard times, and
make recommendations on what can be done to revitalize a place's economy.
They show how "place wars" -- battles for Japanese factories, government
projects, Olympic Games, baseball team franchises, convention business, and
other economic prizes -- are often misguided and end in wasted money and
effort. The hidden key to vigorous economic development, the authors argue, is
strategic marketing of places by rebuilding infrastructure, creating a skilled labor
force, stimulating local business entrepreneurship and expansion, developing
strong public/private partnerships, identifying and attracting "place compatible"
companies and industries, creating distinctive local attractions, building a servicefriendly culture, and promoting these advantages effectively. Strategic marketing
of places requires a deep understanding of how "place buyers" -- tourists, new
residents, factories, corporate headquarters, investors -- make their place
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decisions. With this understanding, "place sellers" -- economic development
agencies, tourist promotion agencies, mayor's offices -- can take the necessary
steps to compete aggressively for place buyers. This straightforward guide for
effectively marketing places will be the framework for economic development in
the 1990s and beyond.
Strategic Marketing Management (5th edition) offers a comprehensive framework
for strategic planning and outlines a structured approach to identifying,
understanding, and solving marketing problems. For business students, the
theory advanced in this book is an essential tool for understanding the logic and
the key aspects of the marketing process. For managers and consultants, this
book presents a conceptual framework that will help develop an overarching
strategy for day-to-day decisions involving product and service design, branding,
pricing, promotions, and distribution. For senior executives, the book provides a
big-picture approach for developing new marketing campaigns and evaluating the
success of ongoing marketing programs.
For the MBA Marketing Management course and/or undergraduate capstone
marketing strategy course. Framework for Marketing Managementprovides
authoritative marketing theory in a concise format to provide flexibility where
outside cases, simulations, and projects are brought in.
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For graduate and undergraduate courses in marketing management. A Succinct
Guide to 21st Century Marketing Management Framework for Marketing
Management is a concise, streamlined version of Kotler and Keller’s fifteenth
edition of Marketing Management, a comprehensive look at marketing strategy.
The book’s efficient coverage of current marketing management practices
makes for a short yet thorough text that provides the perfect supplement for
incorporated simulations, projects, and cases. The Sixth Edition approaches the
topic of marketing from a current standpoint, focusing its information and strategy
on the realities of 21st century marketing. Individuals, groups, and companies
alike can modernize their marketing strategies to comply with 21st century
standards by engaging in this succinct yet comprehensive text.
The classic Marketing Management is an undisputed global best-seller - an
encyclopedia of marketing considered by many as the authoritative book on the
subject. This third European edition keeps the accessibility, theoretical rigour and
managerial relevance - the heart of the book - and adds: * A structure designed
specifically to fit the way the course is taught in Europe. * Fresh European
examples which make students feel at home. * The inclusion of the work of
prominent European academics. * A focus on the digital challenges for
marketers. * An emphasis on the importance of creative thinking and its
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contribution to marketing practice. * New in-depth case studies, each of which
integrates one of the major parts in the book. This textbook covers admirably the
wide range of concepts and issues and accurately reflects the fast-moving pace
of marketing in the modern world, examining traditional aspects of marketing and
blending them with modern and future concepts. A key text for both
undergraduate and postgraduate marketing programmes.
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