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Strategic Logistics Management approaches the topic from a
managerial perspective. Each chapter introduces basic
logistics concepts in a format that is useful for management
decision making.
Primarily intended for the postgraduate students of commerce
and management, this compact text covers all the topics
prescribed in almost all universities and autonomous
institutes in India. Each concept is explained with the help of
many real-life examples from the Indian context. Considering
the fact that the understanding of the concept of strategic
intent is prerequisite to the understanding of strategic
management, the chapter on strategic intent is included
which brings out the differences between various elements of
strategic intent. It also covers the current happenings in the
businesses from the Indian context. Similarly, a topic on
strategic choice has been discussed at length because of the
fact that BCG growth-share matrix and GE nine-cell matrix
are extremely useful in making a strategic decision in real life.
Besides, the book contains ten case studies on various topics
of strategic management such as environmental appraisal,
critical success factors, SWOT analysis, strategic intent,
strategic choice, business level strategy formulation and
choice of growth strategy. All these cases are provided with
authentic industry specific data. Firms are chosen from
different businesses thereby giving business-specific flavour
and a broad understanding of various business domains.
Combining quality and user-friendliness with rigor and
relevance, Frank T. Rothaermel synthesizes theory, empirical
research, and practical applications in a breakthrough new
text designed to prepare students for the types of challenges
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they will face as managers in the globalized and turbulent
business environment of the 21st century. This new textbook,
written with a single, strong voice, weaves together classic
and cutting-edge theory with in-chapter cases and strategy
highlights, to teach students how companies gain and sustain
competitive advantage. OneBook...OneVoice...OneVision
Aiming to bridge the gap between theory and application, this
work focuses on strategic management.
Marketing Management: A Strategic Decision-Making
Approach 6th Edition concentrates on strategic decision
making. This approach sets Mullins apart from other texts
which place greater emphasis on description of marketing
phenomena rather than on the strategic and tactical
marketing decisions that managers and entrepreneurs must
make each and every day. This 6th Edition continues to be
the most current and internet-savvy book available, injecting
the latest developments in internet-based communication and
distribution technology into every chapter. Also, an entire
chapter (Chapter 15) is devoted to the development of
marketing strategies for the new economy. The author
team’s rich entrepreneurial, marketing management, and
consulting experience spans a broad variety of
manufacturing, service, software, and distribution industries
provides an abundance of real-world, global perspectives.
Developing future strategies for a company is an important
and complex task, and forms the core issue in this book. A
company’s strategy defines its future direction, specifying its
desired market position and key competitive advantages both
at the level of market offers and of resources. This book
provides clear, straightforward advice for professionals: after
a brief introduction to strategic planning, a heuristic process
for determining future strategies is presented. It shows how to
analyze a company’s current situation, develop and assess
options for the future, and define implementation projects.
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Throughout the book, detailed recommendations are
illustrated with the help of numerous concrete examples. As a
result of studying applications of the book in practice, the
second edition benefits from a simplified, hands-on analysis
and planning process at the business level.
Written in English, this practice-oriented textbook covers all
stages of the strategy process. Besides strategic analysis and
strategy development, the true challenges of strategic
management, which is operationalization and implementation
on various levels, will also be considered in detail. Further
focus: current issues like business modelling and strategy
alignment. Ideal for English-language events at universities in
Germany, Austria and Switzerland. Advanced, compact,
pragmatic, practice-oriented! Including extensive exercises
and practice-oriented case studies for students Including
teaching aids for lecturers
"Essentials of Strategic Management 6 edition by Gamble,
Peteraf, and Thompson presents concise, straight-to-thepoint discussions, timely examples, with a writing style
thatcaptures students' interest. It features 10 chapters with 12
tightly linkedcases. The content is solidly mainstream and
balanced, mirroring bothinsights of academic thought and realworld strategic management. For yearsstrategy instructors
have been shifting from purely text-cases to a text-casessimulationcourse structure. Two widely used online
competitive strategy simulations, TheBusiness Strategy
Game and GLO-BUS, are optional companions.
Bothsimulations are closely linked to the content. "-Strategic Management: Creating Competitive Advantages
(Concepts only), sixth Edition, by the prestigious authors
Dess/Lumpkin/Eisner and new co-author Gerry McNamara
provide solid treatment of traditional topics in strategic
management as well as thorough coverage of contemporary
topics such intellectual assets, entrepreneurship, innovation,
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knowledge management, Internet strategies, crowdsourcing,
environmental sustainability, businesses' use of blogs and
social networking sites and more. This text's accessible
writing style and wealth of new and updated illustrations,
which clarify the most difficult topics, make this text the best
resource for your students.
* The first book to truly apply the theory, processes, practices,
and techniques of project management to strategic planning *
New to this edition: risk management, earned value, project
recovery, project maturity models, partnering, PM
certification, and much more
This leading strategy text presents the complexities of
strategic management through up-to-date scholarship and
hands-on applications. Highly respected authors Charles Hill
and Gareth Jones integrate cutting-edge research on topics
including corporate performance, governance, strategic
leadership, technology, and business ethics through both
theory and cases. Based on real-world practices and current
thinking in the field, the Ninth Edition of Strategic
Management features an increased emphasis on the
changing global economy and its role in strategic
management. The high-quality case study program contains
30 cases covering small, medium, and large companies of
varying backgrounds. All cases are available in the main
student text or the core case text.
Principles of Management is designed to meet the scope and
sequence requirements of the introductory course on
management. This is a traditional approach to management
using the leading, planning, organizing, and controlling
approach. Management is a broad business discipline, and
the Principles of Management course covers many
management areas such as human resource management
and strategic management, as well behavioral areas such as
motivation. No one individual can be an expert in all areas of
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management, so an additional benefit of this text is that
specialists in a variety of areas have authored individual
chapters.

Miller clearly takes a stand. The text emphasizes
developing a competitive advantage for the purpose
of achieving superior financial performance. This
central focus forms an integrating theme
demonstrated from the start by the, "Architecture of
Strategy" framework. The nature of strategic
management is changing in such a way that all
managers, regardless of organizational level or
functional specialty, are becoming more involved in
helping formulate and implement strategies for the
entire business. Every case was selected because it
illustrates this concept in practice
As the economies of many countries become more
interrelated, international managers are facing huge
challenges and unique opportunities associated with
their roles. Now in its fifth edition, Sweeney and
McFarlin's International Management embodies a
balanced and integrated approach to the subject,
emphasizing the strategic opportunities available to
firms on a global playing field, as well as exploring
the challenges of managing an international
workforce. Integrating theory and practice across all
chapter topics, this book helps students to learn,
grasp, and apply the underlying principles of
successful international management:
Understanding the broad context of international
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business, including the critical trends impacting
international management, the legal and political
forces driving international business, and the ethical
and cultural dilemmas that can arise Mastering the
essential elements of effective interaction in the
international arena, from cross-cultural
understanding and communication to cross-border
negotiation Recognizing and taking advantage of
strategic opportunities, such as entering and
operating in foreign markets Building and leading
effective international teams, including personal and
behavioral motivation, as well as taking an
international perspective on the hiring, training, and
development of employees These principles are
emphasized in the text with current examples and
practical applications, establishing a foundation for
students to apply their understanding in the current
global business environment. With a companion
website featuring an instructor’s manual, powerpoint
slides, and a testbank, International Management,
5e is a superb resource for instructors and students
of international management.
Melissa Schillings Strategic Management of
Technological Innovation, is the #1 innovatoin
strategy text in the world. It approaches the subject
of innovation management as a strategic process,
and is organized to mirror the strategic management
process used in most strategy textbooks,
progressing from assessing the competitive
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dynamics of a situation to strategy formulation, to
strategy implementation. While the book emphasizes
practical applications and examples, it also provides
systemic coverage of the existing research and
footnotes to guide further reading. It is designed to
be a primary text for courses in strategic
management and innovation and new product
development. It is written with the needs of both
business students and engineering students.
Student Audio CD Program Part 2 to accompany
Rendez-vous: An Invitation to French, 6th Edition
Discover How to Dramatically Improve the
Processes of Project-Based Management in Any
Organization! One of the most influential books ever
written on the development of project management,
The Handbook of Project-Based Management has
been completely revised for a new generation of
students and practitioners. The Third Edition now
features a major change in focus from delivering
corporate objectives to achieving strategic change,
including embedding corporate change after a
project is completed. Filled with over 150
illustrations, The Third Edition of The Handbook of
Project-Based Management contains: A rigorous
guide to project management practice for the twentyfirst century Complete tools for managing project
performance and process New to this edition: new
focus on achieving strategic change; new
information on the project life cycle; new applications
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to different industries; new material on strategic
design, stakeholders, and organizational capability;
shift in emphasis from administrative procedures to
governance Inside this Cutting-Edge Guide to
Twenty-First Century Project Management • The
Context of Projects: • Projects for Delivering
Beneficial Change • Project Success and Strategy •
The People Involved • Managing Performance: •
Scope • Project Organization • Quality • Cost •
Time • Risk • Managing the Process: • Project
Process • Project Start-Up • Project Execution and
Control • Project Close-Out • Governance of ProjectBased Management: • Project Governance •
Program and Portfolio Management • Developing
Organizational Capability • Governance of the
Project-Based Organization • International Projects
Strategic Management: Text and Cases, 2nd Edition,
by Dess/Lumpkin/Eisner is both readable and
rigorous - written for today’s student. A rocket-ship
in its first edition, the revision continues to provide
solid treatment of traditional topics in strategic
management, as well as contemporary topics like
entrepreneurship, knowledge management, and
internet strategies. The prestigious author team
understands the importance of thorough, modern
concepts illustrated by rich, relevant and teachable
cases. The new case selections emphasize variety,
currency, and familiar company names. The cases
are up-to-date in terms of both financial data and
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strategic issues. This group of cases gives both
instructors and students unparalleled quality and
variety. Based on consistent reviewer feedback,
these selections combine comprehensive and
shorter length cases about well known companies.
Written for students and managers, this text provides an
overview of information systems technology (IT)
management. It explains management of information services
activities and highlights the areas of potential application of
the technology. This text comprises a collection of Harvard
Business cases devoted to Information Technology.
Strategic Management: Concepts 2e by Frank T. Rothaermel
combines quality and user-friendliness with rigor and
relevance by synthesizing theory, empirical research, and
practical applications in this new edition, which is designed to
prepare students for the types of challenges they will face as
managers in the globalized and turbulent business
environment of the 21st century. With a single, strong voice
that weaves together classic and cutting-edge theory with inchapter cases and strategy highlights, to teach students how
companies gain and sustain competitive advantage.
OneBook...OneVoice...OneVision
This book: Strategic Management of Technological
Innovation, Sixth Edition is written for courses that may be
called strategic management of technology and innovation,
technology strategy, technology innovation, technology
management, or for specialized new product development
courses that focus on technology. The subject is approached
as a strategic process, and as such, is organized to mirror the
strategic management process used in most strategy
textbooks, progressing from assessing the competitive
dynamics of a situation, to strategy formulation, to strategy
implementation. Highlights: 1. Complete Coverage for Both
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Business and Engineering Students 2. New Short Cases and
New Indian Cases 3. Cases, Data, and Examples from
around the World 4. More Comprehensive Coverage and
Focus on Current Innovation Trends
Essentials of Strategic Management 6thedition by Gamble,
Peteraf, and Thompson presents concise,straight-to-the-point
discussions, timely examples, with a writing style thatcaptures
students' interest. It features 10 chapters with 12 tightly
linkedcases. The content is solidly mainstream and balanced,
mirroring bothinsights of academic thought and real-world
strategic management. For yearsstrategy instructors have
been shifting from purely text-cases to a text-casessimulationcourse structure. Two widely used online
competitive strategy simulations, TheBusiness Strategy
Game and GLO-BUS, are optional companions.
Bothsimulations are closely linked to the content.
STRATEGIC MANAGEMENT: Creating Competitive
Advantages, 3/e, by Dess, Lumpkin, and Eisner, responds to
the demands of today’s rapidly changing and unpredictable
global marketplace that students will face when they enter the
business world. The concepts-only text provides students with
a timely, rigorous, and relevant book written in an engaging
manner to spur their interest and excitement. This book
provides a solid treatment of traditional topics in strategic
management as well as contemporary topics such as
entrepreneurship, knowledge management, and e-commerce
and internet strategies. Numerous applications from business
practice plus sidebars (approximately six per chapter) bring
key concepts to life. Instructors can create their own case
volumes for use with Strategic Management 3rd Edition from
a variety of source- pre-selected case packets, customizing
from a recommended set which have been carefully mapped
to the chapter concepts, or from the entire Primis database
which features cases from Harvard, Darden, INSEAD, Ivey,
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and other reputable sources.
The fourteenth edition of Strategic Management continues to
emphasize on planning for domestic and global competition
that is integral to strategic decision-making. This revised
edition is specially designed to accommodate the needs of
strategic management students worldwide. The unique
pedagogy reflects strategic analysis and innovation at
different organizational levels. Real business situations from
around the world, in both large and small entrepreneurial
companies, are evident in the form of 25 globally engaged
cases, 57 Global Strategy in Action (NEW), 35 Strategy in
Action (NEW) modules. Salient Features: - Globalization as a
central theme - Focus on business ethics and corporate
social responsibility - Special sections covering regulations in
India such as Consumer Protection Act, Environment
Protection Act, etc. - Innovation and entrepreneurship
frameworks to guide strategic decisions that accelerate
Binder Ready Loose-Leaf Text – (9780077497712)– This full
featured text is provided as an option to the price sensitive
student. It is a full 4-color text that’s three whole punched
and made available at a discount to students.
Revised edition of the work, Strategic management:
concepts.
Essentials of Strategic Management 6th edition by Gamble,
Peteraf, and Thompson presents concise, straight-to-thepoint discussions, timely examples, with a writing style that
captures students’ interest. It features 10 chapters with 12
tightly linked cases. The content is solidly mainstream and
balanced, mirroring both insights of academic thought and
real-world strategic management. For years strategy
instructors have been shifting from purely text-cases to a textcases-simulation course structure. Two widely used online
competitive strategy simulations, The Business Strategy
Game and GLO-BUS, are optional companions. Both
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simulations are closely linked to the content.
Strategic Management delivers an insightful, clear, concise
introduction to strategy management concepts and links
these concepts to the skills and knowledge students need to
be successful in the professional world. Written in a
conversational Harvard Business Review style, this product
sparks ideas, fuels creative thinking and discussion, while
engaging students via contemporary examples, innovative
whiteboard animations for each chapter, outstanding authorproduced cases, unique Strategy Tool Applications with
accompanying animations and Career Readiness applications
through author videos.
Contemporary research in strategic management, with an
emphasis on conceptual tools and skills created by scholars
and practitioners in the field are evident throughout Strategic
Management, 14e. The fourteenth edition of Strategic
Management continues to increase the emphasis on planning
for domestic and global competition in a global economy that
is integral to strategic decision in even the smallest business
or organisation on Main Street - in any town worldwide every
day. It is specially designed to accommodate the needs of
strategy students worldwide in our fast-changing twenty-first
century.
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