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SMALL BUSINESS MANAGEMENT, 18e, provides the practical concepts,
entrepreneurial insights, and comprehensive resources you'll find essential both
now and throughout your management future. This market-leading text places
you in the role of decision-maker, allowing you to immediately apply what you've
learned to current challenges in today's small businesses. The book's thorough
emphasis on building business plans ensures that you can effectively create,
manage, and analyze a plan for your own venture. Unforgettable examples and
coverage of the most current developments in business management today keep
this engaging text as current and practical now as it was when it led the market in
its first edition 52 years ago. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook
version.
Marketing Fashion FootwearThe Business of ShoesBloomsbury Publishing
In an age of stiffening competition, everyone in an organization must develop a
strategic mind-set - by understanding the company's competitive strategy and
helping the firm execute it. This work features guidelines for creating the HR
initiatives, policies, and departmental structures that ensure success.
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A resource that guides students through the rational and emergent approaches to
strategic management. With references and 27 cases, this work aims to ensure
that students will actively learn the core topics and how to apply them in practice.
Doing business in Europe is increasingly becoming an everyday reality for many
companies, not only large corporations, but also small and medium-sized
enterprises. European Business Environment offers students a practical
introduction to how to create, manage and develop business opportunities in the
European Union. Taking a multidisciplinary approach to doing business in the
EU, this textbook focuses on the European dimensions of economics, marketing
and law. With case studies presented throughout the book, the relationship
between business and the political institutions, policies and regulations of the
European Union are explored. This is an essential introductory textbook for
students at both undergraduate and graduate levels in a wide range of degree
and professional programmes, including Economics, MBA, Law and Marketing. It
is of particular relevance to students interested in the European context of these
disciplines and can be used as a core textbook for courses in European
Integration or Business and International Environment in Europe and other parts
of the world.
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Content means our ACCA Study Texts and Practice & Revision Kits are reviewed
by the ACCA examining team. BPP Learning Media products provide you with
the exam focussed material you need for exam success.
This first Asia-Pacific edition of Reilly/Brown’s Investment Analysis and Portfolio
Management builds on the authors’ strong reputations for combining solid theory
with practical application and has been developed especially for courses across
the Australia, New Zealand, and Asia-Pacific regions. The real-world illustrations
and hands-on activities enhance an already rigourous, empirical approach to
topics such as investment instruments, capital markets, behavioural finance,
hedge funds, and international investment. The text also emphasises how
investment practice and theory are influenced by globalisation.
Nike competitor analysis Adidas-Adidas worldwide revenue is around 16 billion US
dollar and has the brand valuation of around 7 billion US dollar. Adidas is one of the
biggest Nike competitors. The main advantage of this company is its brand value and
having a strong subsidiary in Reebok. Reebok- The company has world revenue three
billion US dollar and brand valuation of around one billion US dollar. It is a subsidiary
company of Adidas which operates independently. The company is mainly famous for
its designer footwear for sports. Puma- The company has revenue around 3.4 billion
and third Nike competitor which is known for its running shoes and sports apparel.The
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founder of Puma and Adidas were brothers but they got separated in 1948. Adidas is
far ahead of Puma but Puma is global Nike competitor. Although Puma lacks in sports
sponsorship revenue generated by Puma is enormous. Fila- The company is one of the
largest manufacturing companies in footwear brand. Fila is not the premium category in
comparison to Nike. The fila adopt penetration pricing technique by giving the cheaper
branded product in comparison to NIKE. The company main policy revolves around
cost advantage then its design or differentiation.
Mass Customization and Footwear: Myth, Salvation or Reality is the only book
dedicated to the application of mass customization in a particular industry. By showing
examples of how a "mature" manufacturing sector like shoe making can be thoroughly
renovated in business and mentality by applying this paradigm; Mass Customization
and Footwear: Myth, Salvation or Reality will be bought by practitioners in the footwear
sector and postgraduates, researchers and lecturers in the area of mass customization.
StreetSavvy Business is for entrepreneurs, managers, and those in business wanting
tools and insights to beat the competition and grow their businesses. Author David
Friedman tells his secrets of success complete with stories, illustrations and help from a
few friends.
International Sport Management is the first comprehensive textbook devoted to the
organization, governance, business activities, and cross-cultural context of modern
sport on an international level. As the sport industry continues its global expansion, this
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textbook serves as an invaluable guide for readers as they build careers that require an
international understanding of the relationships, influences, and responsibilities in sport
management. Through a systematic presentation of topics and issues in international
sport, this textbook offers a long-overdue guide for students in this burgeoning subfield
in sport management. Editors Li, MacIntosh, and Bravo have assembled contributors
from all corners of the globe to present a truly international perspective on the topic.
With attention to diversity and multiple viewpoints, each chapter is authored by
distinguished academics and practitioners in the field. A foreword by esteemed sport
management scholar Dr. Earle Zeigler emphasizes the importance of a dedicated study
of the issues in international sport management. All chapters in the text use a global
perspective to better showcase how international sport operates in various geopolitical
environments and cultures. The text is arranged in five parts, each serving a unique
purpose: •To outline the issues associated with international sport management •To
examine sport using a unique perspective that emphasizes its status as a global
industry •To introduce the structure of governance in international sport •To examine
the management essentials in international sport •To apply these strategies in the
business segments of sport marketing, sport media and information technology, sport
facilities and design, sport event management, and sport tourism Written to engage
students, International Sport Management contains an array of learning aids to assist
with comprehension of the material. It includes case studies and sidebars that apply the
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concepts to real-world situations and demonstrate the varied issues, challenges, and
opportunities affecting sport management worldwide. Chapter objectives, key terms,
learning activities, summaries, and discussion questions guide learning in this wideranging subject area. In addition, extensive reference sections support the work of
practitioners in the field. With International Sport Management, both practicing and
future sport managers can develop an increased understanding of the range of
intercultural competencies necessary for success in the field. Using a framework of
strategic and total-quality management, the text allows readers to examine global
issues from an ethical perspective and uncover solutions to complex challenges that
sport managers face. With this approach, readers will learn how to combine business
practices with knowledge in international sport to lead their current and future careers.
International Sport Management offers readers a multifaceted view of the issues,
challenges, and opportunities in international sport management as well as the major
functional areas that govern international sport. The text provides students, academics,
and practitioners with critical insights into the practice of business as it applies to
international sport.
The 2nd International Conference of Business, Accounting, and Economics (ICBAE)
2020 continued the agenda to bring together researcher, academics, experts and
professionals in examining selected theme by applying multidisciplinary approaches.
This conference is the second intentional conference held by Faculty of Economics and
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Business, Universitas Muhammadiyah Purwokerto and it is a bi-annual agenda of this
faculty. In 2020, this event will be held in 5-6 August at Faculty of Economics and
Business, Universitas Muhammadiyah Purwokerto. The theme of the 2nd ICBAE UMP
2020 is “Economics Strength, Entrepreneurship, and Hospitality for Infinite Creativity
Towards Sustainable Development Goals (SDGs)”. It is expected that this event may
offer contribution for both academics and practitioners to conduct researches related
with Business, Accounting, and Economics Related Studies. Each contributed paper
was refereed before being accepted for publication. The double-blind peer reviewed
was used in the paper selection.
Applied Sport Management Skills, Third Edition With Web Study Guide, takes a unique
and effective approach to teaching students how to become strong leaders and
managers in the world of sport. Organized around the central management
functions—planning, organizing, leading, and controlling—this third edition addresses the
Common Professional Component topics outlined by the Commission on Sport
Management Accreditation (COSMA). The text explains important concepts but then
takes the student beyond theories, to applying those management principles and
developing management skills. This practical how-to approach, accompanied by
unmatched learning tools, helps students put concepts into action as sport
managers—developing the skills of creative problem solving and strategic planning, and
developing the ability to lead, organize, and delegate. Applied Sport Management
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Skills, Third Edition, has been heavily revised and touts a full-color format with 1,300
new references. Content updates keep pace with industry trends, including deeper
discussions of legal liability, risk management and equipment management, servant
leadership, sport culture, and social media. Particularly valuable are the special
elements and practical applications that offer students real opportunities to develop
their skills: Features such as Reviewing Their Game Plan and Sport Management
Professionals @ Work (new to this edition) provide a cohesive thread to keep students
focused on how sport managers use the concepts on the job. Applying the Concept and
Time-Out sidebars offer opportunities for critical thinking by having the student think
about how specific concepts relate to a sport situation or to the student’s actual
experiences in sports, including part-time jobs, full-time jobs, internships, and volunteer
work. Self-Assessment exercises offer insight into students’ strengths and weaknesses
and how to address shortcomings. An enhanced web study guide is integrated with the
text to facilitate a more interactive setting with which to complete many of the learning
activities. Several of the exercises require students to visit a sport organization and
answer questions to gain a better understanding of sport management. Skill-Builder
Exercises present a variety of scenarios and provide step-by-step guidance on handling
day-to-day situations such as setting priorities, conducting job interviews, handling
conflict, and coaching employees to better performance. Sports and Social Media
Exercises offer Internet-based activities that expose students to the role of social media
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in managing a sport organization. Students are required to use popular social media
sites such as Facebook, Twitter, and LinkedIn and visit sport websites. Game Plan for
Starting a Sport Business cases put students in the driver’s seat and ask them to
perform managerial activities such as developing an organization structure and
formulating ideas on how to lead their employees. The web study guide allows students
to complete most of the learning activities online or download them and then submit
them to the instructor. Instructors will also have access to a suite of ancillaries: an
instructor guide, test package, and presentation package. Applied Sport Management
Skills, Third Edition, is a critical resource that provides students with a thorough
understanding of the management principles used in sport organizations while also
helping students developing their practical skills. Students will appreciate the
opportunity to begin building a solid foundation for a fulfilling career in sport
management.
Realize your dream for small business success with this market-leading book. SMALL
BUSINESS MANAGEMENT: LAUNCHING AND GROWING ENTREPRENEURIAL
VENTURES, 17E provides the practical concepts, entrepreneurial insights, and
comprehensive resources you'll find essential both now and throughout your
management future. SMALL BUSINESS MANAGEMENT delivers solid coverage of the
fundamentals of business management as it teaches you not only how to start a
business, but also how to manage, grow, and harvest a business. This market leading
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text places you in the role of decision maker, allowing you to immediately apply what
you've learned to current challenges in today's small businesses. The book's thorough
emphasis on building business plans ensures that you can effectively create, manage,
and analyze a plan for your own venture. Unforgettable examples, exciting video cases,
and coverage of the most current developments in business management today keep
this engaging text as current and practical now as it was when it led the market in its
first edition 50 years ago. Each edition builds upon past strengths with new innovations
and breakthrough developments. SMALL BUSINESS MANAGEMENT: LAUNCHING
AND GROWING ENTREPRENEURIAL VENTURES, 17E offers the insights and
practical principles that you'll reference again and again throughout your business
career. Available with InfoTrac Student Collections http://gocengage.com/infotrac.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Exploring Management supports teaching and learning of core management concepts
by presenting material in a straightforward, conversational style with a strong emphasis
on application. With a focus on currency, high-interest examples and pedagogy that
encourages critical thinking and personal reflection, Exploring Management is the
perfect balance between what students need and what instructors want.
Offering an updated resource list and new interviews to offer a current look at today's
fashion accessories industry, this new edition joins the bestselling Start Your Own
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Series whose top five sellers have shipped a combined 270,000+ copies.Basic
updating of resources and interviews with successful owners in the fashion accessories
business. Trendy entrepreneurs learn how to create and sell their own accessories, buy
wholesale accessories for resale or establish their own online or traditional store. Our
experts take them step by step from creating a business plan, to setting up a home
workshop and office, exploring the market, managing finances, publicizing and
advertising the business and much more. Industry professionals and practicing homebased business owners provide unique insights, tips and tricks to ensure success. This
step-by-step guide gives aspiring entrepreneurs everything they need to know to turn
their passion for fashion into a successful business.
This book introduces readers to state-of-the-art cases and tools for managing
innovation in todays rapidly changing business environment. It provides a wealth of
methodological knowhow and guidance on practical applications, as well as case
studies that reveal various challenges in technology and innovation management.
Written by a mix of academic scholars and practitioners, the respective chapters
present tools and approaches for the early detection of emerging fields of innovation, as
well as relevant processes and resources. The contributing authors hail from leading
innovative companies including Google, Amazon, Intel, Daimler-Benz, and NASA.
Marketing Fashion Footwear addresses the strategic issues surrounding the marketing
and distribution of footwear, including brand identity, consumer behavior, production
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and manufacturing, and the impact of globalization and regional trends. Detailed case
studies explore the evolving retail and e-tail landscape while industry perspective
interviews focus on the issues faced by designers, brands and retailers. You'll also
learn the critical success factors for brand longevity, the scope of marketing
communications, and the channels used to reach key opinion leaders and consumers.
Beautifully illustrated with examples from some of the world's most influential footwear
designers and retailers, this is the ultimate guide to a multi-billion dollar industry.
Featured contributors: Margaret Briffa, Briffa Marc Debieux, Cheaney & Sons Jason
Fulton, This Memento Marc Goodman, Giancarlo Ricci Simon Jobson, Dr. Martens
Tracey Neuls Tricia Salcido, Soft Star Shoes John Saunders, British Footwear
Association Joanne Stoker Mary Stuart, mo Brog
Marketing and branding inform many of the strategic and creative decisions involved in
fashion design and product development. Marketing is a vital component of the industry
and an understanding of its importance and role is essential for those planning a career
in fashion. Marketing Fashion, Second Edition is a practical guide to the fundamental
principles of marketing and branding, from creating a customer profile to developing a
brand identity. The book explains key theoretical concepts and illustrates how they are
applied within the global fashion and retail industry, from haute couture to the mass
market. All tools in the modern marketer's kit are discussed, from attending fashion fairs
to viral marketing and online strategies. Using examples and case studies drawn from a
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broad range of fashion, textile, and retail businesses, students are led through the
marketing process from initial consumer and market research to the creation of exciting
marketing and branding campaigns. The book is designed to appeal to students at
degree or foundation level as well as those contemplating a career within the fashion
industry.
Essay from the year 2017 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, language: English, abstract:
This essay deals with corporate social responsibility at the company TOMS shoes and
contains a SWOT analysis. TOMS is an American for-profit organisation based in
California. The company primary business is the design of shoes, branded TOMS
shoes, based on a design called apargata from Argentina. In addition, the company
sells eyewear, coffee, branded TOMS Roasting Co. and bags, branded TOMS Bags.
The company was started in 2006 by Blake Mycoskie after he witnessed the hardships
that children underwent growing up without shoes. The company has garnered a lot of
controversy over the years due to its business model. According to the founder, the
company was founded to help the children in need yet it is a for-profit company. To
achieve this, the company donates a pair of shoes for every pair of shoe that is bought.
This is true with all of the company's other ventures. For every pair of glasses that a
consumer purchases from TOMS, the company donates some money to help people
with eye problem. Consequently, for every purchase of TOMS Roasting, the company
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donates so amount of money to provide clean water to people in need all over the
world. The TOMS bag collection earnings help provide safe births and skilled birth
attendants to women around the world.
This report provides an overview of the tribal transit planning process and detailed
guidance about the various steps for planning and implementing a tribal transit system.
The steps that are described may be used for planning a new transit system, enhancing
an existing service, or taking action to sustain services. While the guidebook is primarily
aimed at tribal transit planners, it will also be of interest to tribal transportation planners
and liaisons at all levels of government. In the research effort, data were collected from
67 tribes during Phase 1 and more detailed information was collected from 48 tribes
during Phase 2. Fifteen tribes were visited for the development of case studies. Data
were collected regarding the type of transit services, the size and scope of the transit
programs, and funding approaches.
Scholarly Research Paper from the year 2009 in the subject Communications - Public
Relations, Advertising, Marketing, Social Media, grade: A, Coventry University
(Coventry Business School), course: MBA, language: English, abstract: The research
paper is aimed towards understanding the marketing functions and the marketing
strategy of JJB sports plc based in UK. To analyse the business orientation of the
company, the author has conducted product, sales and marketing strategy research.
Porters 5 forces analysis has been conducted to analyse the competitive advantage of
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the company. A 4'P analysis has been done to understand the marketing mix of the
company. finally a SWOT analysis has been conducted to understand the strengths
and weaknesses of the company.
Reimagine a practically focused and timely introduction to the foundations of marketing
today with the innovative approach found in Boone/Kurtz's best-selling
CONTEMPORARY MARKETING, 19E. This edition focuses on application-based
learning with streamlined content that highlights real skills that marketing professionals
use on a regular basis. Rather than introducing an overly broad array of topics, this
edition thoroughly explores today's most relevant and important concepts, research and
best practices, including marketing analytics and the career readiness skills most
important for student success. As a result of this practical approach, students learn
more in less time. Memorable opening and closing examples for each section further
advance learning objectives and demonstrate concepts in action to increase
comprehension and retention of key concepts, while a wealth of applications further
prepare students to become effective marketers. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
Once only associated with North America and Europe, formal athletic events are now
becoming more prevalent in Asia as well. With the expansion of this industry, there is a
need for efficient and strategic advertising to promote competitions, events, and teams.
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Emerging Trends and Innovation in Sports Marketing and Management in Asia brings
together research and case studies to evaluate and discuss the effectiveness of current
methodologies and theories in an effort to improve promotional activities and the
organization of all aspects of the sports industry. This publication is an essential
reference source for academicians, researchers, industry practitioners, and upper-level
students interested in the theories and practices of sports marketing and management
with a special focus on Asia.
"This practical guide to the successful implementation of Professional Learning
Communities is focused on the intentional learning and actions of teachers who wish to
help struggling students succeed and narrow achievement gaps. The author includes a
range of professional learning designs, protocols, and tools that can be applied to
various PLC contexts. Each chapter includes an installment of a realistic and
meaningful case narrative that describes what happens as faculty members work
toward improving learning for all students."-- Provided by publisher.
Fundamentals of Management, 4/e, an abridged version of Management, 8/e, provides
up-to-date coverage to key functional areas (planning, organizing, leading, and
controlling) plus new research and examples, all in a brief format. From respected
author Ricky Griffin, this skills-based text gives instructors the flexibility to integrate their
own cases, exercises, and projects while continuing to provide them with a strong
theoretical framework.New! Each chapter also contains either a Technology Toolkit,
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Business of Ethics, or Today' s Management Issues boxed feature. These are intended
to briefly depart from the flow of the chapter to highlight or extend especially interesting
or emerging points and issues relating to new technology and its role in management or
ethical issues and questions facing managers today.New! Test Preppers, located at the
end of every chapter, prompt students with true/false and multiple-choice quizzes to
gauge their retention and comprehension of chapter material. The answers are found at
the end of the text.New! HM e-Study Student CD-ROM is carefully tailored to
supplement and enhance the content of the text, including ACE self-tests, selected
videos, chapter outlines, company web links, a glossary, flashcards, learning
objectives, ready notes, self-assessment exercises, and chapter summaries. The CDROM is free with the text.Knowledgebank Icon in the text refers students to the new
Knowledgebank feature on the HM e-Study CD. Here they can find additional
information about particular topics in the text. It can also be used to find further
management knowledge or for a research project, and it can be found only on HM eStudy CD ROM.BuildingManagement Skills exercises appear throughout the text and
are organized around the set of basic management skills introduced in Chapter 1. The
Skills Self-Assessment Instrument helps readers learn something about their own
approach to management. Finally, an Experiential Exercise provides additional actionoriented learning opportunities, usually for group settings.Pedagogical features that
support learning are features throughout the text. In addition to the end-of-the-chapter
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exercises, every chapter includes important learning objectives, a chapter outline, an
opening incident, boldface key terms, a summary of key points, questions for review,
questions for analysis, and an end-of-the-chapter case with questions.Eduspace, a
flexible, powerful, and customizable e-learning platform, provides instructors with textspecific online courses and content for Management, 4/e, Eduspace permits the
instructor to create part or all of their course online using the widely recognized tools of
Blackboard and quality text-specific content of Houghton Mifflin (HMCo). Instructors can
quickly and easily assign homework exercises, quizzes and tests, tutorials and
supplementary study materials. Pre-loaded material can be modified, or instructors can
add their own.
The second edition of this comprehensive guide introduces new marketing, advertising,
sales and public relations techniques to the 1,500 proven ideas from the first edition. It
adds dozens of new high-tech strategies required to stay one step ahead in today’s
highly competitive global marketplace. Off- and online resources have been updated
and new ones—including blogs and new websites—have been added.
Strategic management is a field that has diversity in approach and scope, but relative
homogeneity in pedagogy. This book, a refreshed edition of its successful predecessor,
brings something different to the field, by concisely introducing it with a focus on doing
business in the Middle East and North Africa. Supplemented by online case studies and
other resources, the reader is exposed to a plethora of concepts, theories, practical
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implications, and experiential exercises in the strategic management process. The
updated text explores key regional issues, including the "Arab Spring", economic
recession, corporate social responsibility, the role of women in business and the rise of
emerging economies. The reader is encouraged to look at the world in light of the
challenges many organizations are facing around the globe. Features like "Stop and
Think Critically" and "Focus" points throughout each chapter encourage and inspire a
thoughtful reading of the text. This is a book designed to aid undergraduate and
graduate students, as well as managers in both for-profit and non-profit sectors. The
authors guides the reader through both new and ongoing issues in the field of strategic
management, and allow them to foster a greater understanding of this ever-developing
field.
This book discusses in detail the theory and applications of change management, which is a
step-by-step approach to change an organization’s management, strategies and processes, to
boost its efficiency and performance better than its competitors. The text examines the
importance of change management and its utility in the era of globalization. It elaborates on
various planned organizational strategies and contingency approaches, and the validity of
these as justified methods of change management in the Indian and global environmental
contexts. Besides postgraduate students of management, researchers and professionals in the
field will also find this book immensely useful.
Strategic Management has a unique approach goes beyond the traditional application for the
for profit sector to address issues for the non-profit sector. It is the only graduate-level text that
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approaches strategic management from a global cultural perspective. In addition, complete
resources for professors are available online featuring presentation material, additional cases,
Q&As, and further reading. * Measures the impact of cultural, organizational, national and
global issues on the strategic planning process * Complete web resources for tutors are
available online featuring presentation material, additional cases, Q&As and further reading *
Provides examples, exercises, and solutions to make this key part of international
management easier and more successful
Annals of Cases on Information Technology provides 37 case studies, authored by over 50
world-renowned academicians and practitioners in information technology each offering insight
into how to succeeed in IT projects and how to avoid costly failures. These case studies
describe private and public organizations including educational institutions, electronic
businesses and governmental organizations ranging in size from small businesses to large
organizations. Additionally, they focus on a variety of technology projects including electronic
commerce and electronic business initiatives, enterprise resource planning and reengineering
efforts, data mining projects and the human factors relating to IT projects.
Strategic Management has a unique approach goes beyond the traditional application for the
for profit sector to address issues for the non-profit sector. It is the only graduate-level text that
approaches strategic management from a global cultural perspective.
Introduction to Sport Marketing is a highly accessible text that presents the key principles and
tools of sport marketing. Written by an expert in sport management and marketing, it combines
clear explanations with case studies, exercises, web-based activities and illustrations,
highlighting the techniques applicable to the non-profit, professional, and government sectors
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of sport. In addition to addressing traditional sport marketing concepts, the text also offers a
unique chapter on cutting edge ideas and technologies in new media sport marketing. Written
for readers new to sport marketing or at the start of their careers, the text equips the reader
with a strong knowledge basis.
Contemporary Business, 18th Edition, is a student friendly, engaging product designed to
attract students to the field of business. Boone 18e offers a comprehensive approach to the
material that will cater to a wide variety of students with different learning needs. Up-to-date
content is vital to any Intro to Business course and Boone 18e with its contemporary style,
wealth of new examples, and hot business topics can deliver that currency.
Simple, clear, unambiguous, well-structured well-grounded and authoritative, this book covers
the tools, techniques and strategies used by effective managers.
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