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Data Visualization: A Guide to Visual Storytelling for Libraries is a practical guide to the
skills and tools needed to create beautiful and meaningful visual stories through data
visualization. Learn how to sift through complex datasets to better understand a variety
of metrics, such as trends in user behavior and electronic resource usage, return on
investment (ROI) and impact metrics, and data about library collections and
repositories. Sections include: ·Identifying and interpreting datasets for visualization
·Tools and technologies for creating meaningful visualizations ·Case studies in data
visualization and dashboards Data Visualization also features a 20-page color insert
showcasing a wide variety of visualizations generated using an array of data
visualization technologies and programming languages that can serve as inspiration for
creating your own visualizations. Understanding and communicating trends from your
organization’s data is essential. Whether you are looking to make more informed
decisions by visualizing organizational data, or to tell the story of your library’s impact
on your community, this book will give you the tools to make it happen.
Don't miss Selznick's other novels in words and pictures, The Invention of Hugo Cabret
and Wonderstruck, which together with The Marvels, form an extraordinary thematic
trilogy! A breathtaking new voyage from Caldecott Medalist Brian Selznick.Two standalone stories--the first in nearly 400 pages of continuous pictures, the second in
prose--create a beguiling narrative puzzle.The journey begins at sea in 1766, with a boy
named Billy Marvel. After surviving a shipwreck, he finds work in a London theatre.
There, his family flourishes for generations as brilliant actors until 1900, when young
Leontes Marvel is banished from the stage.Nearly a century later, runaway Joseph
Jervis seeks refuge with an uncle in London. Albert Nightingale's strange, beautiful
house, with its mysterious portraits and ghostly presences, captivates Joseph and leads
him on a search for clues about the house, his family, and the past.A gripping
adventure and an intriguing invitation to decipher how the two stories connect, The
Marvels is a loving tribute to the power of story from an artist at the vanguard of
creative innovation.
Attention is the new commodity. Visual Storytelling is the new currency. Human brain
processes visuals 60,000x faster than text. Web posts with visuals drive up to 180%
more engagement than those without. Viewers spend 100% more time on web pages
with videos. Filled with full-color images and thought-provoking examples from leading
companies, The Power of Visual Storytelling explains how to grow your business and
strengthen your brand by leveraging photos, videos, infographics, presentations, and
other rich media. The book delivers a powerful road map for getting started, while
inspiring new levels of creativity within organizations of all types and sizes. “This book
is not only a complete overview of [visual storytelling] but, most importantly, the key to
doing it right, a total Right Hook!” —Gary Vaynerchuk, New York Times bestselling
author of Crush It! and Jab, Jab, Jab, Right Hook “A valuable guide to understanding
how to develop powerful marketing programs using the art of visual storytelling.” —Guy
Kawasaki, author of APE: Author, Publisher, Entrepreneur and former chief evangelist
of Apple “The Power of Visual Storytelling is the new marketing bible!” —Nancy Bhagat,
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Vice President, Global Marketing Strategy and Campaigns, Intel “If a picture is worth a
thousand words, The Power of Visual Storytelling is worth a million.” —Scott Monty,
Global Digital & Multimedia Communications for Ford Motor Company
Documentary Storytelling has reached filmmakers and filmgoers worldwide with its
unique focus on the key ingredient for success in the growing global documentary
marketplace: storytelling. This practical guide reveals how today’s top filmmakers bring
the tools of narrative cinema to the world of nonfiction film and video without sacrificing
the rigor and truthfulness that give documentaries their power. The book offers practical
advice for producers, directors, editors, cinematographers, writers and others seeking
to make ethical and effective films that merge the strengths of visual and aural media
with the power of narrative storytelling. In this new, updated edition, Emmy Awardwinning author Sheila Curran Bernard offers: New strategies for analyzing documentary
work New conversations with filmmakers including Stanley Nelson (The Black
Panthers), Kazuhiro Soda (Mental), Orlando von Einsiedel (Virunga), and Cara Mertes
(JustFilms) Discussions previously held with Susan Kim (Imaginary Witness), Deborah
Scranton (The War Tapes), Alex Gibney (Taxi to the Dark Side), and James Marsh
(Man on Wire).
Children’s picturebooks are the very first books we encounter, and they form an
important, constantly evolving, and dynamic sector of the publishing world. But what
does it take to create a successful picturebook for children? In seven chapters, this
book covers the key stages of conceiving a narrative, creating a visual language and
developing storyboards and design of a picturebook. The book includes interviews with
leading children’s picturebook illustrators, as well as case studies of their work. The
picturebooks and artists featured hail from Australia, Belgium, Cuba, France, Germany,
Hungary, Ireland, Italy, Japan, Norway, Poland, Portugal, Russia, Singapore, South
Korea, Spain, Taiwan, the UK and the USA. In this publication, Martin Salisbury and
Morag Styles introduce us to the world of children’s picturebooks, providing a solid
background to the industry while exploring the key concepts and practices that have
gone into the creation of successful picturebooks.
The Language of the Lens explores the expressive power of the camera lens and the
storytelling contributions that this critical tool can make to a film project. This book
offers a unique approach to learning how lenses can produce aesthetically and
narratively compelling images in movies, through a close examination of the various
ways lens techniques control the look of space, movement, focus, flares, distortion, and
the "optical personality" of your story’s visual landscape. Loaded with vivid examples
from commercial, independent, and world cinema, The Language of the Lens presents
dozens of insightful case studies examining their conceptual, narrative, and technical
approaches to reveal how master filmmakers have harnessed the power of lenses to
express the entire range of emotions, themes, tone, atmosphere, subtexts, moods, and
abstract concepts. The Language of the Lens provides filmmakers, at any level or
experience, with a wealth of knowledge to unleash the full expressive power of any lens
at their disposal, whether they are shooting with state-of-the-art cinema lenses or a
smartphone, and everything in between.
Build your skills in the development of story ideas that will command an audience for
your 2-5 minute animated short. Packed with illustrated examples of idea generation,
character and story development, acting, dialogue and storyboarding practice this is
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your conceptual toolkit proven to meet the challenges of this unique art form. The
companion DVD includes in-depth interviews with industry insiders, 18 short animations
(many with accompanying animatics, character designs and environment designs) and
an acting workshop to get your animated short off to a flying start! With Ideas for the
Animated Short you'll learn about: Story Background and Theory * Building Better
Content * Acting: Exploring the Human Condition * Building Character and Location *
Building Story * Dialogue * Storyboarding * Staging
The Visual Story offers students and professionals in cinematography, production
design, directing and screenwriting a clear view of the relationship between the
story/script structure and the visual structure of a film or video. An understanding of the
visual components will serve as the guide in the selection of locations, set dressing,
props, wardrobe, lenses, camera positions, lighting, actor staging, and editorial choices.
The Visual Story divides what is seen on screen into tangible sections: contrast and
affinity, space, line and shape, tone, color, movement, and rhythm. The vocabulary as
well as the insight is provided to purposefully control the given components to create
the ultimate visual story. For example: know that a saturated yellow will always attract a
viewer's eye first; decide to avoid abrupt editing by mastering continuum of movement;
and benefit from the suggested list of films to study rhythmic control. The Visual Story
shatters the wall between theory and practice, bringing these two aspects of the craft
together in an essential connection for all those creating visual stories. *Encourages the
filmmaker to develop a "visual vocabulary" *Shows the filmmaker how to structure
visuals, communicating moods and emotions with style and variety
The cinematographer must translate the ideas and emotions contained in a script into
something that can be physically seen and felt onscreen, helping the director to fulfil the
vision of the film. The shots may look good, but they will not serve the story until the
composition, lenses, and lighting express, enhance, and reveal the underlying emotions
and subtext of the story. By making physical the ideas and emotions of the story, the
cinematographer supports blocking as a visual form of the story through these tools.
Rather than delve into technical training, Basic Cinematography helps to train the eye
and heart of cinematographers as visual storytellers, providing them with a strong
foundation for their work, so that they’re ready with creative ideas and choices on set in
order to make compelling images that support the story. The book includes tools,
tables, and worksheets on how to enhance students and experienced filmmakers with
strong visual storytelling possibilities, including such features as: Dramatic script
analysis that will help unlock blocking, composition, and lighting ideas that reveal the
visual story Ten tools of composition Psychological impact of lenses, shot sizes, and
camera movement Six elements of lighting for visual storytelling What to look for
beneath the "hood" of cameras, including using camera log, RAW, and LUTs Dramatic
analysis chart and scene composition chart to help plan your shoots Case studies from
such visually cinematic shows and documentaries as Netflix’s Godless, Jessica Jones,
The Crown, and Chef’s Table, as well as examples from classroom exercises Features
insights from the DP of Jessica Jones, Manuel Billeter, and the DP of Chef’s Table,
Adam Bricker.
Shot by Shot is the world's go-to directing book, now newly updated for a special 25th
Anniversary edition! The first edition sold over 250,000 copies, making it one of the
bestselling books on film di-recting of all time. Aspiring directors, cinematographers,
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editors, and producers, many of whom are now working professionals, learned the craft
of visual storytelling from Shot by Shot, the most com-plete source for preplanning the
look of a movie. The book contains over 800 photos and illustrations, and is by far the
most comprehensive look at shot design in print, containing storyboards from movies
such as Citizen Kane, Blade Runner, Dead-pool, and Moonrise Kingdom. Also
introduced is the concept of A, I, and L patterns as a way to sim-plify the hundreds of
staging choices facing a director in every scene. Shot by Shot uniquely blends story
analysis with compositional strategies, citing examples then il-lustrated with the
storyboards used for the actual films. Throughout the book, various visual ap-proaches
to short scenes are shown, exposing the directing processes of our most celebrated auteurs -- including a meticulous, lavishly illustrated analysis of Steven Spielberg's scene
design for Empire of the Sun.
“All the cutting edge technology I learned in college—typewriters, film splicers, glue—is
now in a museum; the one thing that hasn’t changed is how to tell a visual story.”—Bob
Dotson Make It Memorable provides a distinctly different, hands-on introduction to the
craft of visual storytelling. Many texts have been written to help people master the
changing technology of journalism; here, Bob Dotson teaches readers how best to tell a
story once they do. This second edition of Dotson’s classic book offers dozens of new
tips for the digital age and a step-by-step explanation of how to find and create all kinds
of visual stories under tight deadlines. In addition to new scripts annotated with behindthe-scenes insights and structural comments, the book includes links to online videos of
all the story examples. There is no other text quite like it. Additional videos that can be
utilized for class assignments and exercises are available on
www.nbclearn.com/makeitmemorable.
The Visual StoryCreating the Visual Structure of Film, TV and Digital MediaTaylor &
Francis
"Tell all the Truth but tell it slant." (Emily Dickinson) This course follows the contours of
the salvation story through the lens of the arts. Putting visual art and poetry in
conversation with the Bible, it seeks to engage the imagination. Rather than analyzing
the narrative, the reader is invited to behold it and respond to it through "making"--either
verbally or visually. At times, the church has treated the imagination like an
embarrassing relative. Yet the Bible is image-rich, drawing widely on the imagination,
and we are each made in the image of the creator God. It is time to bring the
imagination out of the corner! "For we are God's handiwork, created in Christ Jesus to
do good works, which God prepared in advance for us to do." (Eph 2:10 NIV) Whether
following it as a group or reading it alone, this course book will appeal to anyone with
an interest in the salvation story and the arts. It is particularly for those who feel
permission is needed to pick up a paintbrush--or any other creative medium--just for the
love of it.
Without trust, people and businesses fail. Trusted Leader provides a framework for
building trust so that you and your organizations can perform at your best. “A lack of
trust is your biggest expense,” says Wall Street Journal bestselling author David
Horsager. Without trust, transactions cannot occur. Without trust, influence is
destroyed. Without trust, leaders lose their people. Trust can be either your most
vulnerable weakness or your greatest asset. Horsager introduces readers to his Eight
Pillars of Trust through the journey of a senior leader who thought success was certain.
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Follow CEO Ethan Parker as he discovers the power of trust and how to apply it amid
the complexities of leadership, change, and culture transformation. The Eight Pillars of
Trust (Clarity, Compassion, Character, Competency, Commitment, Connection,
Contribution, and Consistency) are based on Horsager's original research and
extensive experience working with Fortune 500 companies and top government
agencies around the globe. In addition to the business parable, this book is rich in
practical advice for implementing each of the Eight Pillars. You will learn strategies to
increase alignment, overcome attrition, and get absolutely clear on executing your top
priorities. Horsager offers a road map for how to become the most trusted expert in
your industry.
A structured perspective on the crucial interface of director and screenplay, this book
encompasses twenty-two seminal aspects of the approach to story and script that a
director needs to understand before embarking on all other facets of the director’s
craft. Drawing on seventeen years of teaching filmmaking at a graduate level and on his
prior career as a director and in production at the BBC, Markham shows how the
filmmaker can apply rigorous analysis of the elements of dramatic narrative in a
screenplay to their creative vision, whether of a short or feature, TV episode or season.
Combining examination of such fundamental topics as story, premise, theme, genre,
world and setting, tone, structure, and key images with the introduction of less familiar
concepts such as cultural, social, and moral canvas, narrative point of view, and the
journey of the audience, What’s The Story? The Director Meets Their Screenplay
applies the insights of each chapter to a case study—the screenplay of the short film
Contrapelo, nominated for the Jury Award at Tribeca in 2014. This book is an essential
resource for any aspiring director who wants to understand exactly how to approach a
screenplay in order to get the very best from it, and an invaluable resource for any
filmmaker who wants to understand the important creative interplay between the
director and screenplay in bringing a story to life.
An eye-witness account of movie-making from one of the most influential artists in
Hollywood history, featuring interviews with some of contemporary cinema's most
famous directors, actors, and artisans.
A practical, easy-to-use guide to transform business communications into memorable
narratives that drive conversations—and your career—forward In Everyday Business
Storytelling: Create, Simplify, and Adapt A Visual Narrative for Any Audience, visual
storytelling experts Janine Kurnoff and Lee Lazarus leverage decades of experience
helping executives at the world's top brands—including Facebook, Nestle, Accenture,
and Marriot—bring clarity and meaning to their business communications. Whether
you're building a presentation, crafting a high-stakes email, or need to influence
decisions in your next meeting with an executive, Everyday Business Storytelling offers
an insightful exploration of how to develop compelling business narratives. You'll
discover how to use a simple, repeatable framework to choreograph your ideas, data,
and insights into an authentic, persuasive story. You'll also find clever visual techniques
to help humanize your stories and build an emotional connection with your audience.
Just a few of the things you'll learn include: The science behind why storytelling is the
most effective way to trigger emotion in an audience and how to craft a business
narrative that makes your ideas engaging The four signposts of storytelling and how to
identify and weave in your BIG idea to capture attention How to craft expert headlines
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that guide your audience and advance your story Everyday Business Storytelling is an
indispensable guide to making your communications stick in the minds of your audience
and drive change. If you're a busy, talented businessperson responsible for
presentations, one-pagers, emails, or virtual meetings, this book is for you.
Data is powerful. It separates leaders from laggards and it drives business disruption,
transformation, and reinvention. Today’s most progressive companies are using the
power of data to propel their industries into new areas of innovation, specialization, and
optimization. The horsepower of new tools and technologies have provided more
opportunities than ever to harness, integrate, and interact with massive amounts of
disparate data for business insights and value – something that will only continue in the
era of the Internet of Things. And, as a new breed of tech-savvy and digitally native
knowledge workers rise to the ranks of data scientist and visual analyst, the needs and
demands of the people working with data are changing, too. The world of data is
changing fast. And, it’s becoming more visual. Visual insights are becoming
increasingly dominant in information management, and with the reinvigorated role of
data visualization, this imperative is a driving force to creating a visual culture of data
discovery. The traditional standards of data visualizations are making way for richer,
more robust and more advanced visualizations and new ways of seeing and interacting
with data. However, while data visualization is a critical tool to exploring and
understanding bigger and more diverse and dynamic data, by understanding and
embracing our human hardwiring for visual communication and storytelling and properly
incorporating key design principles and evolving best practices, we take the next step
forward to transform data visualizations from tools into unique visual information assets.
Discusses several years of in-depth industry research and presents vendor tools,
approaches, and methodologies in discovery, visualization, and visual analytics
Provides practicable and use case-based experience from advisory work with Fortune
100 and 500 companies across multiple verticals Presents the next-generation of visual
discovery, data storytelling, and the Five Steps to Data Storytelling with Visualization
Explains the Convergence of Visual Analytics and Visual discovery, including how to
use tools such as R in statistical and analytic modeling Covers emerging technologies
such as streaming visualization in the IOT (Internet of Things) and streaming animation
The world of cinematography has changed more in the last few years than it has since
it has in 1929, when sound recording was introduced. New technology, new tools and
new methods have revolutionized the art and craft of telling stories visually. While some
aspects of visual language, lighting and color are eternal, shooting methods, workflow
and cameras have changed radically. Even experienced film artists have a need to
update and review new methods and equipment. These change affect not only the
director of photography but also the director, the camera assistants, gaffers, and digital
imaging technicians. Cinematography: Theory and Practice covers both the artistry and
craftsmanship of cinematography and visual storytelling. Few art forms are as tied to
their tools and technology as is cinematography. Take your mastery of these new tools,
techniques, and roles to the next level with this cutting-edge roadmap from author and
filmmaker Blain Brown. Whether you are a student of filmmaking, just breaking into the
business, currently working in the industry and looking to move up to the next level, or
an experienced professional who wants to update their knowledge of tools and
techniques, this book provides both a basic introduction to these issues as well as more
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advanced and in-depth coverage of the subject. The companion website features
additional material, including lighting demonstrations, basic methods of lighting, using
diffusion and other topics. Topics Include: Visual language Visual storytelling Continuity
and coverage Cameras and digital sensors Exposure techniques for film and video
Color in-depth Understanding digital images Waveform monitors, vectorscopes, and
test charts Using linear, gamma, and log encoded video Image control and grading on
the set The tools and basics of film lighting ASC-CDL, ACES and other new methods
Optics and focus Camera movement Set operations Green screen, high speed and
other topics
If you can't make it to one of Bruce Block's legendary visual storytelling seminars, then
you need his book! Now in full color for the first time, this best-seller offers a clear view
of the relationship between the story/script structure and the visual structure of a film,
video, animated piece, or video game. You'll learn how to structure your visuals as
carefully as a writer structures a story or a composer structures music. Understanding
visual structure allows you to communicate moods and emotions, and most importantly,
reveals the critical relationship between story structure and visual structure. The Visual
Story offers a clear view of the relationship between the story/script structure and the
visual structure of a film, video, or multimedia work. An understanding of the visual
components will serve as the guide to strengthening the overall story. The Visual Story
divides what is seen on screen into tangible sections: contrast and affinity, space, line
and shape, tone, color, movement, and rhythm. The vocabulary as well as the insight is
provided to purposefully control the given components to create the ultimate visual
story. For example: know that a saturated yellow will always attract a viewer's eye first;
decide to avoid abrupt editing by mastering continuum of movement; and benefit from
the suggested list of films to study rhythmic control. The Visual Story shatters the wall
between theory and practice, bringing these two aspects of the craft together in an
essential connection for all those creating visual stories. Bruce Block has the production
credentials to write this definitive guide. His expertise is in demand, and he gives
seminars at the American Film Institute, PIXAR Studios, Walt Disney Feature and
Television Animation, Dreamworks Animation, Nickelodeon Animation Studios,
Industrial Light & Magic and a variety of film schools in Europe. The concepts in this
book will benefit writers, directors, photographers, production designers, art directors,
and editors who are always confronted by the same visual problems that have faced
every picture maker in the past, present, and future. * Now in full color! * Written by a
renowned producer, visual consultant, and teacher * The material in this books applies
to any kind of visual story, including films, animated pieces, video games, and television
Visual Storytelling covers all major components of creating powerful images including
lighting, camera functions, composition and storytelling. However, the main focus of the
book is not just creating compelling visuals, but more importantly creating images that
inform and move the audience. Images carry emotional weight and Visual Storytelling
teaches readers how to harness these emotions to maximize the emotion of the story,
while minimizing the amount of dialogue necessary. What makes Visual Storytelling
unique is that it not only covers the theoretical concepts of filmmaking but also the
technical elements necessary to achieve the emotional outcome. This combination of
theory and practice helps to create well informed and skilled filmmakers.
Sequential images are as natural at conveying narratives as verbal language, and have
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appeared throughout human history, from cave paintings and tapestries right through to
modern comics. Contemporary research on this visual language of sequential images
has been scattered across several fields: linguistics, psychology, anthropology, art
education, comics studies, and others. Only recently has this disparate research begun
to be incorporated into a coherent understanding. In The Visual Narrative Reader, Neil
Cohn collects chapters that cross these disciplinary divides from many of the foremost
international researchers who explore fundamental questions about visual narratives.
How does the style of images impact their understanding? How are metaphors and
complex meanings conveyed by images? How is meaning understood across
sequential images? How do children produce and comprehend sequential images? Are
visual narratives beneficial for education and literacy? Do visual narrative systems differ
across cultures and historical time periods? This book provides a foundation of
research for readers to engage in these fundamental questions and explore the most
vital thinking about visual narrative. It collects important papers and introduces review
chapters summarizing the literature on specific approaches to understanding visual
narratives. The result is a comprehensive “reader” that can be used as a coursebook,
a researcher resource and a broad overview of fascinating topics suitable for anyone
interested in the growing field of the visual language of comics and visual narratives.
Today’s successful cinematographer must be equal parts artist, technician, and
business-person. The cinematographer needs to master the arts of lighting,
composition, framing and other aesthetic considerations, as well as the technology of
digital cameras, recorders, and workflows, and must know how to choose the right tools
(within their budget) to get the job done. David Stump’s Digital Cinematography
focuses on the tools and technology of the trade, looking at how digital cameras work,
the ramifications of choosing one camera versus another, and how those choices help
creative cinematographers to tell a story. This book empowers the reader to correctly
choose the appropriate camera and workflow for their project from today’s incredibly
varied options, as well as understand the ins and outs of implementing those options.
Veteran ASC cinematographer David Stump has updated this edition with the latest
technology for cameras, lenses, and recorders, as well as included a new section on
future cinematographic trends. Ideal for advanced cinematography students as well as
working professionals looking for a resource to stay on top of the latest trends, this
book is a must read.
Transform your marketing efforts through the power of visualcontent In today's fastpaced environment, you must communicate yourmessage in a concise and engaging
way that sets it apart from thenoise. Visual content—such as infographics and
datavisualization—can accomplish this. With DIY functionality,Infographics: The Power
of Visual Storytelling will teachyou how to find stories in your data, and how to
visuallycommunicate and share them with your audience for maximumimpact.
Infographics will show you the vast potential to usingthe communication medium as a
marketing tool by creatinginformative and shareable infographic content. Learn how to
explain an object, idea, or process using strongillustration that captures interest and
provides instantclarity Discover how to unlock interesting stories (in previouslyburied or
boring data) and turn them into visual communicationsthat will help build brands and
increase sales Use the power of visual content to communicate with and engageyour
audience, capture attention, and expand your market.
Page 8/13

Read PDF The Visual Story Creating The Visual Structure Of Film Tv And
Digital Media
If you can't make it to one of Bruce Block's legendary visual storytelling seminars,
then you need his book! Now in full color for the first time, this best-seller offers a
clear view of the relationship between the story/script structure and the visual
structure of a film, video, animated piece, or video game. You'll learn how to
structure your visuals as carefully as a writer structures a story or a composer
structures music. Understanding visual structure allows you to communicate
moods and emotions, and most importantly, reveals the critical relationship
between story structure and visual structure. The concepts in this book will
benefit writers, directors, photographers, production designers, art directors, and
editors who are always confronted by the same visual problems that have faced
every picture maker in the past, present, and future.
Examines the fundamentals of storytelling in comic book style and offers advice
on story construction and visual narratives.
This is the only book that combines conceptual and practical instruction on
creating polished and eloquent images for film and video with the technical knowhow to achieve them. Loaded with hundreds of full-color examples, The
Filmmaker's Eye is a focused, easy-to-reference guide that shows you how to
become a strong visual storyteller through smart, effective choices for your shots.
This book has struck a chord worldwide and is being translated into several
languages After a short introduction to basic principles, a variety of shots are
deconstructed in the following format: - Why It Works: an introduction to a
particular type of shot - How It Works: callouts point out exactly how the shot
works the way it does--the visual rules and technical aspects in action - Technical
Considerations: the equipment and techniques needed to get the shot. - Breaking
the Rules: examples where the "rules" are brilliant subverted
If it's Purple, Someone's Gonna Die is a must-read book for all film students, film
professionals, and others interested in filmmaking. This enlightening book guides
filmmakers toward making the right color selections for their films, and helps
movie buffs understand why they feel the way they do while watching movies that
incorporate certain colors. Guided by her twenty-five years of research on the
effects of color on behavior, Bellantoni has grouped more than 60 films under the
spheres of influence of six major colors, each of which triggers very specific
emotional states. For example, the author explains that films with a dominant red
influence have themes and characters that are powerful, lusty, defiant, anxious,
angry, or romantic and discusses specific films as examples. She explores each
film, describing how, why, and where a color influences emotions, both in the
characters on screen and in the audience. Each color section begins with an
illustrated Home Page that includes examples, anecdotes, and tips for using or
avoiding that particular color. Conversations with the author's colleagues-including award-winning production designers Henry Bumstead (Unforgiven) and
Wynn Thomas (Malcolm X) and renowned cinematographers Roger Deakins
(The Shawshank Redemption) and Edward Lachman (Far From Heaven)--reveal
how color is often used to communicate what is not said. Bellantoni uses her
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research and experience to demonstrate how powerful color can be and to
increase readers awareness of the colors around us and how they make us feel,
act, and react. *Learn how your choice of color can influence an audience's
moods, attitudes, reactions, and interpretations of your movie's plot *See your
favorite films in a new light as the author points out important uses of color, both
instinctive and intentional *Learn how to make good color choices, in your film
and in your world.
Having already taught you how to compose and interpret great photos, Michael
Freeman now continues his best-selling series by exploring the most successful
methods for presenting photography meaningfully and in an engaging format.
This is the critical ?next step? that separates adequate image galleries from
captivating collections ? and disinterested viewers from enthralled audiences.
Tapping into his decades of experience shooting for such publications as
Smithsonian, GEO, and Condé Nast Traveller (among many others), Michael
Freeman studies the photo-essay phenomenon that took the world by storm and
gave storytellers a completely new set of tools to construct their narratives.
Having established how rhythm, pacing, and careful organisation build tension
and cultivate interest, Freeman goes on to explain what this means for presenting
your own photos, particularly in the new digital formats of online galleries,
slideshows, and tablets. The Photographer?s Story will enliven your images,
refresh your perspective, and elevate your understanding of how photographs
work together to tell a story. Your audiences will thank you for it.
Learn how to use stories and visuals to make top–notchpresentations It?s called
CAST (Content, Audience, Story, & Tell)and it?s been a quiet success, until now.
Developed over atwelve year period as a presentation method to help
EnterpriseArchitects, it was adopted by Microsoft Enterprise Architectureteams
and filtered from IT managers to Sales, and beyond to majororganizations around
the world. Now, thanks to this unique bookfrom an expert author team that
includes two Microsoft presentationexperts, you can learn how to use this
amazing process to createand make high–impact presentations in your
ownorganization. The book helps you build complete visual stories, step by
step,by using the CAST method to first create a Story Map and fromthere, a
compelling presentation. It includes sample Story Maps,templates, practical
success stories, and more. You?lldiscover how to go beyond PowerPoint slides
to create presentationsthat influence your peers and effect change. Explains the
secrets of making presentations and effectingchange using CAST to create Story
Maps and from there,high–impact and visual presentations that tell a story
Covers how to apply a range of techniques and what the resultslook like, using
screenshots of presentations, one page hand outs,and basic delivery with
whiteboards Coauthored by Microsoft experts and a visual design guru whohave
years of experience training professionals in thesemethods Includes sample
Story Maps, templates, practical successstories, and more Learn how to sell your
ideas and trigger change in your companywith Stories That Move Mountains:
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Storytelling and Visual Designfor Persuasive Presentations.
Writing can be a challenge, especially for artists and designers who tend to be
more visual than verbal. Writing for Visual Thinkers: A Guide for Artists and
Designers is designed to help people who think in pictures—a segment of learners
that by some estimates includes almost 30 percent of the population—gain skills
and confidence in their writing abilities. Writing for Visual Thinkers approaches
the craft of writing from many directions, all with the ultimate goal of unblocking
the reader's verbal potential. It offers a guide to mind mapping, concept mapping,
freewriting, brainwriting, word lists and outlines, as well as provides student
examples, tips on writing grant proposals, reasons for keeping a blog and more.
Critique methods, criticism, narrative and storytelling, hypertext, editing, graphic
novels and comics, and many more topics round out this groundbreaking book.
Both experimental and pragmatic, Andrea Marks's methods will result in stronger,
more verbally confident artists and designers. Developed in partnership with
AIGA, this book is for the visual learners everywhere who have always
wanted--or needed!--to improve their writing skills, whether they specialize in
graphic design, web design, industrial design, interior design, allied design, or
fashion design. All of Peachpit's eBooks contain the same content as the print
edition. You will find a link in the last few pages of your eBook that directs you to
the media files. Helpful tips: If you are able to search the book, search for "Where
are the lesson files?" Go to the very last page of the book and scroll backwards.
You will need a web-enabled device or computer in order to access the media
files that accompany this ebook. Entering the URL supplied into a computer with
web access will allow you to get to the files. Depending on your device, it is
possible that your display settings will cut off part of the URL. To make sure this
is not the case, try reducing your font size and turning your device to a landscape
view. This should cause the full URL to appear.
Unlock the amazing story buried in your presentation—and forget boring, bulletpoint-riddled slides forever! Guided by communications expert Cliff Atkinson,
you’ll walk you through an innovative, three-step methodology for increasing the
impact of your presentation. Discover how to combine classic storytelling
techniques with the power of visual media to create a rich, engaging experience
with your audience. Fully updated for PowerPoint 2010, and featuring compelling
presentation examples from classroom to boardroom, this book will help
transform your presentations—and your business impact!
Film, video games, television ads, corporate presentations-whatever medium you're working in,
a visual story is the most compelling way to provide your audience with information and, more
important, with an emotional experience. Exploring Visual Storytelling analyzes the essential
techniques of creating compelling visual stories. Based on the pioneering work of Minneapolisbased Visual Culture, this innovative book-DVD package examines and explains the
fundamentals of the medium by covering the seven key concepts behind every visual story:
context, character, conflict, plot, 2D space, 3D space, and time. Each topic is thoroughly
explained in print and then applied in the companion DVD, fully demonstrating how these core
concepts work together to create a cohesive, compelling story.
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Don't simply show your data—tell a story with it! Storytelling with Data teaches you the
fundamentals of data visualization and how to communicate effectively with data. You'll
discover the power of storytelling and the way to make data a pivotal point in your story. The
lessons in this illuminative text are grounded in theory, but made accessible through numerous
real-world examples—ready for immediate application to your next graph or presentation.
Storytelling is not an inherent skill, especially when it comes to data visualization, and the tools
at our disposal don't make it any easier. This book demonstrates how to go beyond
conventional tools to reach the root of your data, and how to use your data to create an
engaging, informative, compelling story. Specifically, you'll learn how to: Understand the
importance of context and audience Determine the appropriate type of graph for your situation
Recognize and eliminate the clutter clouding your information Direct your audience's attention
to the most important parts of your data Think like a designer and utilize concepts of design in
data visualization Leverage the power of storytelling to help your message resonate with your
audience Together, the lessons in this book will help you turn your data into high impact visual
stories that stick with your audience. Rid your world of ineffective graphs, one exploding 3D pie
chart at a time. There is a story in your data—Storytelling with Data will give you the skills and
power to tell it!
Screenwriting Fundamentals: The Art and Craft of Visual Writing takes a step-by-step
approach to screenwriting, starting with a blank page and working through each element of the
craft. Written in an approachable anecdote-infused style that’s full of humor, Bauer shows the
writer how to put the pieces together, taking the process of screenwriting out of the cerebral
and on to the page. Part One of the book covers character, location, time-frame and dialogue,
emphasizing the particularity in writing for a visual medium. Part Two of the book focuses on
the narrative aspect of screenwriting. Proceeding incrementally from the idea and story outline,
through plotting and writing the treatment, the workshop-in-a-book concludes with writing the
First Draft. A unique emphasis on the visual elements of storytelling because the camera is
always present—the screenplay must act as a guide for the director and the editor. A "workshop
in a book" approach that walks the reader step-by-step through a screenplay—focusing on
character, location, time frame, visual components, and transitions—with plenty of exercises
that generate material for the narrative writing process. A process-oriented approach,
combined with a lighthearted tone and approachable style, that allows the reader to ease into
the daunting task of writing a First Draft and takes them all the way through to the end— First
Draft in hand.
Cinematography is the first title in the Screencraft Series, a unique venture which aims to
unravel for the first time the multi-layered language of film-making, by exploring the fusion of
crafts which combine to create the most important art form of the 20th century. Although the
cinematographer or director of photography rarely receives the kind of attention reserved for
directors and actors, there is little doubt that this is the key technical role in the process of
revealing a story through images. The cinematographers featured in this book encompass
three generations of filmmaking and represent a diversity of film cultures. What they have in
common is the contribution they have made to a universal cinema heritage and the fact that
their work has helped to expand -- if not revolutionize -- the language of film. This book,
featuring the world's finest cinematographers, will inspire practicing professionals, students,
and movie buffs alike. This beautifully designed and illustrated book speaks in the voices of
these cinematographers and through the powerful images they have created for the
screen.The cinematographers featured in this book encompass three generations of
filmmaking and represent a diversity of film cultures, from "African Queen" to
"Delicatessen."Highly illustrated -- over 500 color pictures and 300 black and white photos -and written entirely based on each cinematographer's own words from interviewsThis book,
featuring the world's finest cinematographers, will inspire practicing professionals, students,
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and movie buffs alike.
The vast majority of screenplay and writing books that focus on story development have little to
say about the initial concept that inspired the piece. Developing Story Ideas: The Power and
Purpose of Storytelling, Third Edition provides writers with ideational tools and resources to
generate a wide variety of stories in a broad range of forms. Celebrated filmmaker and author
Michael Rabiger demonstrates how to observe situations and themes in the writer’s own life
experience, and use these as the basis for original storytelling. This new edition has been
updated with chapters on adaptation, improvisation, and cast collaboration’s roles in story
construction, as well as a companion website featuring further projects, class assignments,
instructor resources, and more. Gain the practical tools and resources you need to spark your
creativity and generate a wide variety of stories in a broad range of forms, including
screenplays, documentaries, novels, short stories, and plays Through hands-on, step-by-step
exercises and group and individual assignments, learn to use situations and themes from your
own life experience, dreams, myth, and the news as the basis for character-driven storytelling;
harness methods of screenplay format, dialogue, plot structure, and character development
that will allow your stories to reach their fullest potential
This book presents an accessible introduction to data-driven storytelling. Resulting from unique
discussions between data visualization researchers and data journalists, it offers an integrated
definition of the topic, presents vivid examples and patterns for data storytelling, and calls out
key challenges and new opportunities for researchers and practitioners.
FOREWORD BY GUY KAWASAKI Presentation designer and internationally acclaimed
communications expert Garr Reynolds, creator of the most popular Web site on presentation
design and delivery on the Net — presentationzen.com — shares his experience in a provocative
mix of illumination, inspiration, education, and guidance that will change the way you think
about making presentations with PowerPoint or Keynote. Presentation Zen challenges the
conventional wisdom of making "slide presentations" in today’s world and encourages you to
think differently and more creatively about the preparation, design, and delivery of your
presentations. Garr shares lessons and perspectives that draw upon practical advice from the
fields of communication and business. Combining solid principles of design with the tenets of
Zen simplicity, this book will help you along the path to simpler, more effective presentations.
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